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Hello readers! Business trend and consumers interest in NEVIA News may enlighten
ideas to support your business. Environment conservation is still in social interest. And for
almost 3 years which we cannot travel much, let’s start again with our choices of marine
tourism in this issue. Enjoy reading.
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In the seminar “THE WISDOM Investment Forum: Wealth in Challenging world ”, Kasikorn Bank and experts
from each industry remarked that the world economy would be held back and prevented from resuming normal growth
by four factors:

» The conflicts between the world’s » The protracted situation of
most powerful nations; the Russian-Ukrainian war;

» The adjustment of interest rate » Therising costs of energy and
to support inflation; raw materials.

In addition, the world’s most powerful nations, such as China, the United States, and Europe, have continued to
experience economic recessions despite their aggressive economic policies. While emerging markets in Asia are
recovering, the IMF forecasts that the global economy will expand by no more than 2.7%.

Mr. Akaranant Thitasirivit, Executive Vice President of Kasikorn Bank, stated that all factors have contributed
to Thailand’s reopening and gradual recovery as a result of an increase in the number of tourists; however, Thailand
has also faced otherissues, such as the Baht depreciation to 38 Baht per 1USD, and rising raw material costs, energy
costs, and labor costs.

Ms. Chayawadee Chai-Anan, Assistant Governor - Corporate Relations Group, Bank of Thailand, stated that
the International Monetary Fund (IMF) has predicted that the global economy will grow by 2.7% in 2023, a decrease
from its earlier forecast of 3.8%, with a 25% chance that growth will not reach 2.0%. When delving into each category

of nations, it becomes apparent that:

As a result of policies Opportunities in emerging markets can be
enactedinresponsetoanoverheated economy, risingenergy ~ segmented into domestic demand groups, such as
prices, a tight job market, and high inflation, spending has  India, Indonesia, and the Philippines, energy export
decreased and the economy has slowed. groups, such as Indonesia and Malaysia, which benefit

from favorable energy prices, and tourism-related
the growth is likely to be less than 5.5% as expected  groups, such as Thailand and the Philippines, whose
due to a global economic slowdown and Zero Covid Policy, = economies will be revived by tourists.
resulting in the non-fully resumption of economic activities,
and the real estate problem has also made related economic It hasimproved, the gap between the weak
activities shrunk. Baht and the strong UDS will shrink, and the export
industry will continue to be impacted, but the

economy will gradually recover owing to tourism.
It is predicted to increase by 3.8%, increasing from
3.3% in 2022.
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Credit :https://brandinside.asia/kbank-2023-economics-forecast/
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I MARKETING UPDATE

environment that marketers must know
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1. Consumers pay more attentiontoreducing
and managing waste problems: In social media,
there are numerous discussions about waste problems, the
increase/decrease of waste, and waste separation. In the
past six months, the topic has been mentioned over1.1 million
times, anincrease of 64%, the most active group for thisissue
is Gen Z, with an age range of 18-24 years.

Most consumers want brands and society to be more
environmentally conscious; for example, a product receives
positive feedback when it is created to directly address this
issue.

» Thairesearcher designs edible condiment sachet
made of fish-skin film, resulting in getting a total of 100,000
engagements.

» UNIQLO launchesthe campaign “JOIN: The Power
of Clothing,” “Doraemon in Sustainable Mode”, the hero of
this campaign is a Green Doraemon made of recycled fibers
to reduce plastic waste, resulting in getting nearly 30,000
engagements. This campaign is very interesting because
generally, Doraemon must be blue inthe eyes of the public but
the brand thinks of the environment and uses environmentally
friendly materials, so people are willing to support it.
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Trends of Thai Consumers in an uncertain global
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2. Consumers are increasingly
interested in reducing carbon/carbon
footprint: the discussions on this issue on social
media have increased 74% in the past 6 months.

Carbon footprint is the total amount of
greenhouse emissions and removals released from
a product or service throughout its life cycle, from
the acquisition of raw materials, production process,
distribution, usage, and waste management after use,
or from the operational activities of the organization,
to be measured in terms of tons (kilograms) of
carbon dioxide equivalent (referred from BSl’s
information), this also affects almost every
industry, including Bitcoin / NFT industry. For
this issue, only a campaign may not be enough for
brands, but every process of the product should be
improved, from production to disposal, to minimize
carbon/carbon footprint emissions.
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Consumers pay attention to the concept of

moderate and sustainable consumption:
Recent outstanding examples are the food industry and
fashion industry, let’s try to explore the following keywords:
#wearauly (meaning re-wearing), fast fashion, food waste,
overconsumption, which are mentioned for 130,000 times in
total, though these are declined when comparing to earlier;
however, it is noticed that if talking about the environment,
this issue may come back again.The perspectives on this
issue are divided into two sides: brands and consumers.

Brand Side: Consumers wish the brands to produce
their products taking into account sustainability and the
reduction of excessive amounts because overproduction
results in pollution generation in both production and
destruction.

Consumer Side: Consumers feel that the product
should be used as most as possible for its useful life, by not
using and throwing away the product which is still usable,
for example, re-wearing clothes, not wearing cloth only once
and throwing it away due to fashion trend, or moderately
consuming food, not be extravagant in eating or eat a small
amount of food and throw the remaining part away, etc.
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Consumers expect marketing
communicationstoconcernonenvironment:
Nowadays,consumers not only look at the product
but also look deeper into marketing communications
in the digital era when everyone uses social media
to create content to call attention; therefore, brands
must find ways to create how to attract consumers to
buy new products, then the content on social mediais
created, this may lead to a lot of wastes and pollutions,
andthen, there are negative opinions. Consequently,
the design or communication should be done with
carefulness on this matter, for example, some restaurants
come up with the idea of DIY food by making it atrend
on TikTok, but later, such trend turned negative
because it requires much packaging that may cause
a huge number of wastes compared to the traditional
production method, or the festival events create a lot
of wastes. Besides, consumers are interested in this
issue, they may also monitor whether the brand can
actually follow what it communicates; therefore, each
idea should give attentionto suchissuesin all aspects.
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Credit : https://www.realsmart.co.th/blog-eng/4-sustainable-consumer-trends/
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May 30th - June 1st, 2023
Venue: Poly World Trade Center, Guangzhou, China

The 18th International Pulp & Paper Industry
Expo-Chinawill be heldin May 30 to June1, in Poly World
Trade Center , Guangzhou, China. The exhibition area
will reach 10,000 square meters, and more than 200
exhibitors from over 30 countries are expected to gather
together. The thematic exhibition area will display new
products and innovative technologies of paper making
industry chains, including various kinds of paper, pulp

and paper making technology, paper chemicals, etc.

Credit:https://www.paperexpo.com.cn/english/
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CAS Paper-
Vision Day 2023
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Grow Better Together

OndJanuary 7,2023, CAS Paper organized the vision
statement activity was held in meet between the executive
and staff. Led of Khun Somsak Dararattanarojna, Khun
Surapol Dararattanaroj, Khun Sirinan Dararattarojand Khun
Torpong Thongcharoen was joined to discussing to Goal
with concept ... Grow Better Together
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CAS Paper organized blood donation activity
with the Thai Red Cross Society.
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= On 16th March 2023, C.A.S. Paper organized blood donation
:_ activity with the Thai Red Cross Society.The main objective of the activity ‘) s )
is for employees and the Company’s personnel to do good deeds by
\ helping society and volunteering donate blood to the recipients who want
I to use blood.
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Case study # 2 “Is it an eco-friendly packaging?
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Sustainable packaging concept and case study # 1 of “Is it an
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Mayuree Paklamjeak
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Case Study #2: Toothpaste without carton can reduce waste and
therefore eco-friendly.
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Carton is used as secondary packaging for toothpaste
dueto 2 key reasons. Firstly, for better stacking and space utilization
intransport packaging and on-shelf. Tubes without cartons cause
unstable display, plastic trays with holes for tube standing upright are
always needed. Secondly, for printing purpose to fulfill all Thai FDA’s
regulatory requirements. Tube surface has non-sufficient space.
In conclusion, using cartons are recommended for most toothpastes
sold in Thai market.
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More eco-friendly carton should be done by

using duplex board of which containing 75% recycled

gous:naa pulp, resultedin greenhouse gas reduction compared
to using virgin pulp.

Premium segment
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Selection of proper board grammage based on product weight and carton dimension should follow the
guideline in the table. Over-grammage board leads to non-eco packaging while under-grammage board may cause
carton dent during distribution.
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Turhkuo 2-6 Corrugated board of E or B flute
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Lﬁai’ﬂmﬁ'umsgnmiumﬂm T%ﬁ'um%lawssqé’m‘[uﬁavlé'ﬁ Ay agu: nisealdnaasiuandiunsaduningud
Uszndanszany swdunisaafimsounsyanguiiu Sugiioanvardasiansuniledeiifaadestunssuaunis

Proper carton dimension (not over-sized) and ﬂfi’wwa'mwuuazngsmﬁawmﬂssmﬂﬁﬁwﬂwauﬁnﬁ’u
using partial overlap seal carton are recommended for nseanuuunaashiiuiinsdadounadanaiunsavinlg
tamper evidence, automatic packing and paper consumption TmﬂmitﬁanLnimuaxﬁwﬁfnnssmw YUIBNHDI hazsULUY

reduction which resulted in greenhouse gas reduction. naav Nz aN
Conclusion: Carton removal of toothpaste and
Seal end / Glue end other products for waste reduction shall take all related
supply chain factors and regulation into consideration.

Eco-design carton is do-able by selection proper board

grade and grammage, carton dimension and type.
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Wood Chip Business and the Interview with
Mr. Therdphong Dararattanaroj
Executive of Siam Tree Development Co., Ltd.

waio “ anunmaeatky fussiio Wood chips”

21nnguus¥n CAS group ﬁoagiuqmmunssumsﬁuﬁ
N5 FausEnasnunianaasUidiug wisudunisuduiuly
gjé}’uﬁwa\aqmmunssumsﬁuﬁTmmﬁuu%ﬁmﬁﬁwﬂwﬁ'mqaﬂﬁ
ﬁ’uism,?jal,ﬁaﬁ%?javl,ﬂwﬁmLﬁunssmw%\aLﬁuimqﬁuiumswﬁm
ﬁaﬁoﬂuﬁuaxussqﬁmsﬁsﬁaq sanlufeRudnsneguinung wu
nsza¥aUIE USSYiUnsyaNY %amsﬁ’ﬁﬁmLiﬂm?uﬁqsﬁasﬁuﬁ
vinliisndafsuifieaduisinigeingaavnssunisiuilug
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2aisudumsitugidoaanWoodchips
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16Uszanusnufiu Japan International Corporation Agency
(JICA) Uszanuseinang iednenanudululélunsadveeniulidu
anlifgardudaluuszmadiiu anngaidududendaléfinns
meﬂ?iﬂus’ﬂagaﬁumﬂﬁu FUBDHIUNEY ﬁ%’mﬂﬁ@umﬂﬂfﬂﬂu
Vl,éiwuﬂzﬁuGT’JLmumaaammmjwﬁmﬂsxmwmmcﬁlqu (Japan Paper
Association :JPA) wisanniuldfinisiSndnsiatoyaiugiunisign
Tdganaudialudsemalne @unssﬁa?uﬁsgmﬂmmu HNARNSZABYDY
tfl:ﬂ‘u 1&§aGousEn Thai Eucalyptus Resources Company
(TERCO) #igjfiaviu Ussﬂaus”nau?ﬁw%wﬁmﬁaﬂszmw%uﬁﬁLfﬁu Qji
Paper, Mitsubishi Paper, Chuetsu Pulp & Paper wag U%ﬁwﬁus]
573 14 USEW e suotuliiduanusamalng ndonduldusiodoli
u3¥n C.ltoh Corporation Sasannasudafuusom ITOCHU
Corporation {Jugunulunisavesnsuldduainuszmalng
Tugut 1990 usSnaenuMiENaaaviiug $1ffa Seldgndasviulas
A21Ns2uA 8581319 Itochu Tokyo, Itochu (Thailand) U5En
AMWBNURYAEGY(SPI) LLasﬁﬁaﬁ:uvaﬂs’meiayﬁuq Taeidondiaulng
fumana nu.10 e 1uiidelseenn viEnasiuny Wuldsean
Fulidugandudaluusemagiudusisusnvasing Fudndusn
dvaanlu na1vil1g92
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1. Talking about “the new challenge in Wood Chip Business™

The acquisition of Siam Tree Development Co., Ltd.
by CAS Group, whichisinthe printing industry, is like moving
upward to the upstream of the printing industry. Siam Tree
is acompany selling raw materials to pulp mills for pulp pro-
duction, pulp is a raw material to produce various printing
media and packaging, including many products, such as
sanitary paper, and paper packaging. This acquisition made
C.A.S. Group step into a new business, requiring us to learn
new things from the printing industry to the agricultural
industry, it is considered as a new challenge leading to new
achievements.

2. The beginning of being the country’s FIRST
wood chip exporter

Based on the saying from the founder of the
Company since circa1987, Mr. Pirat Nakarin, on behalf
of the Private Reforestation Association of Thailand,
has coordinated with Japan International Corporation
Agency (JICA) in Thailand to study the feasibility of
exporting wood chips (eucalyptus) to Japan. Fromthe
aforementioned beginning, more information was
exchanged, and later Mr. Pirat traveled to Japan to meet
the representatives of the Japan Paper Association (JPA).
After that, a basic survey of eucalyptus plantations
in Thailand was started, and finally, the Japan Paper
Association established Thai Eucalyptus Resources
Company (TERCO), with shareholders consisting of
total 14 companies, including leading pulp companies
such as Oji Paper, Mitsubishi Paper, Chuetsu Pulp &
Paper, and other companies, to purchase wood chips
from Thailand, and also appointed C.ltoh Corporation
(later changedits nameto ITOCHU Corporation) to be
an agent for the export of wood chips from Thailand.
In early 1990, Siam Tree Development Co., Ltd. was
established under the cooperation among Itochu
Tokyo, Itochu (Thailand), Saha Pathana Inter-Holding
Public Company Limited (SPI) and other Thai minority
shareholders, the land near the market at Km.10,
Sattahip, was selected to locate the factory, Siam
Tree Company is the first exporter of eucalyptus wood
chips to Japan, the first batch was exported in the
middle of 1992.

3. What is the biggest challenge in running this
business?

The risk management and uncontrollable
factors such as currency exchange, market trading
prices, and product quality, at present, STD products
are sold to a variety of customers in more countries
such as Japan, China, and Indonesia. Since 1992,
Thailand has exported a few hundred thousand tons
of wood chips peryear, in 2022, Thailand successfully
achieved to be a world-class exporter of wood chips
to international markets and of course, the future
challenges of the wood chips market will continue to
existin along run.

4. What is your opinion on this business in the
next 5 years?

Based on the discussions with customers,
we expect that the demand for woodchips will remain
the same, although the demand in the paper and
printing media industry will be decreased, the
demand in the packaging industry will continue to be
increased, including other products such as tissue
paper, paper packaging. Presently, thereisresearchand
development of many products made of pulps, which
are new innovations.lt is therefore expected that the
future demands for pulps will not be decreased.
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Digital Coated Paper
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IS YOUR
WORLD?

C.A.S. Paper Co., Ltd. 1Charoenrat Road, +66(0)2 210 8888
Thung Wat Don, Sathon, cas-mkt@cas-group.com
Bangkok 10120, Thailand www.caspaper.com



LIFE INNOVATION 1

FUFULY

HUDUHUYURANAIIIASYA
FUFU LY. Robot Pillow Ke/z’ew’ng Stress

Fufuly gniWeunlae Yukai Engineering ﬁ%v‘iﬂﬁammﬂsﬁaﬂé’ﬁﬂﬁu
uﬁqmmagmﬁauuuauﬁm W wenneTuiuiisyuunisineufiasinldaunes -
LHnsaunans Tagnuaussvensuagvasadaludididudmensguiivios vinli @ \9
Q’ﬁﬂammﬂﬁ]Mﬂuﬁdquﬁuiaalﬂiﬁa wiaiuninnisdelasludduis feded v
nsiAaNdInIsErmauies 5 w1l AN1snaasERUANNASEATR I HuasinTH
Buganniu n$udidnesne¥a CES 2023 Innovation Awards

Fufuly hasbeen developed by Yukai Engineering,
it helps you to breathe deeper, its appearance may
look like a regular pillow, but there is a built-in working
system that makes people feel relaxed when holding it.
The pillow will be automatically expanded and contracted
with rhythmic stimulation in the stomach, resulting in
those who hold it unconsciously breathing as those
rhythms or it is called synchronization. It also claims
thatjust holding a pillow for five minutes, the pillow will
reduce the stress level of the user and alert the user,
this product is guaranteed its quality with CES 2023
Innovation Awards.

Credit:https://droidsans.com/ces-2023-technology/
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The installation project of TML3 equipment in
Gold East Paper officially started
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gunsoi TML3 Tu Gold East Paper Eutusgnadunnenns Taed
nsunAseTBLINNSTaNuEI8ANNEoU TML3 §1191 100,000 du
Wniies!

TML3 §lusnenswasiaasvaslassnsnszanylhnnadou
100,000 éulu Gold East Paper ta5aunszansliminudouain
JHS &reanuiEaiimanuuuls 800 was/unil waindenisuas
40,000 siusial finnsdregunsal TML3 ﬁmLLSﬂiﬂﬁiﬁO\ﬂu Gold
East Paper agiaunnansnsvasiasenisiudly Gold East Paper
vlé‘]'l,%"umuﬁmlflv’aqﬂnsﬂiﬁ’uﬁ FofunsantinTusidmdunaueu
N5EANHYLARLABINALNSVDIULNUNNSTABUUNE ISy Uazisli
\fiensufsuidenagnsiiu Gold East Paper
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Hunhwiledudioniu nsusanueInEIUINENNENY LaTWENENY
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9819570157 a¥vUselevilinfndungnesiaign

Tasennsivsilu Gold East Paper avidniudnadelunis
squsuna LenlUdemunseiiaiadu mi’mﬁqéﬂﬁaﬁga fINAINa
ynauazuunAInsuAavaulivuln wunsuannsuiiavauly

19 wazndnduldinsAndynarnIsNagoUNISHI9UYD S
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ﬂé’ﬂwmyuazmﬂmg'aaﬁ"uﬁum%u isnazuaulduunuunme
msﬁ'wmﬁﬁammwgaé’wﬁ’u!

At11:18 on November16th, 2022, the installation
project of TML3 equipment in Gold East Paper officially
started, as the 100,000 tons of thermal paper TML3
press-polishing machines were hoisted into place!

TML3 is the second production line of
100,000 tons thermal paper project in Gold East
Paper. The thermal paper machines from JHS with a
designed speed of 800m/min and an annual capacity
of 40,000 tons. The first batch of TML3 equipment
was moved to the Gold East Paper factory and the
Construction Department of New Project in Gold East
Paperimmediately started the equipmentinstallation
work, which opened a new page for the strategic
layout of specialty paper of the Large Paper Division
and accelerated the strategic transformation of Gold
East Paper.

Underthe guidance of the headquarters, the
business division and the executives at all levels of the
company, the Construction Department of New Project
in Gold East Paper and all the contractors will work
day and night with one heart and one heart, overcome
numerous difficulties, and do their best to promote the
relocation, installation and commissioning of TML3
equipment, to ensure that according to the target Paper
On Reel of the military order, high-quality products
will be produced as soon as possible and put into the
market, and the production will be rapidly increased.
Create benefits quickly.

The New Project in Gold East Paper once
again sounded the start of the assembly, full fire, high
morale. All the soldiers will carry the responsibility on
theirshoulders, bear the responsibility in their hearts,
and push forward the installation and commissioning
of the follow-up machinery of the New Project in Gold
East Paper with greater courage and determination.
Together, we will sail on the road of high-quality
development!
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The places for stylish cruise of wooden boat,
East coast island touring

Davszaunsstluidisamaationyfusandranis doedald gour unnlaiginglufionzanials Lsﬂﬁﬁgﬂawqmﬂﬂmmﬁauﬂ
TulmiFoalédn 1fagnan: finnu Minimal Luxury e uagiifionssudaifiuia nisadevidouvudiugn ditirsauinie wieide uay
8nunnune wuu One Day Trip! Tmsﬁﬁmﬁaﬂiﬂgnd’mwmvlﬂ Aouadoldl fluu Vlﬂ@ﬁ’uﬁﬂ'jﬂ'jﬂﬁﬁ‘luuﬂqausiﬁ)ﬁw
Togetexperience of traveling to the east coast by taking a stylish cruise on the wooden boat without going to the southern seas,
you will have many beautiful and chic pictures to show friends on social media, feeling minimal luxury. Besides, there are
full-option activities, including private cruises, snorkeling around the island, boating, and more in One Day Trip! For those
who can’t choose where to book a wooden boat cruise, let’s see the interesting places below.

SUNNE Voyage

A : iidoraunia s1INvliNad FIKINS:8oV
Laem Tan Pier, Klaeng District, Rayong Province

(® : SUNNE ALL-DAY Iiu3u 10:00-18:00,
SUNNE-SET souung 13:00-18:00
SUNNE ALL-DAY Full-day 10:00-18:00 Hrs.,
SUNNE-SET Afternoon 13:00-18:00 Hrs.

: https://www.facebook.com/sunnevoyage/

=

_:‘;".—

ST -

mﬁl,a’]"uﬁm) Wulaslals uanain SUNNE
Voyage uuLa\‘l ooz luinneiuuen Seudasveas e
fanssueniin Wizl wigiandn anUaianuiin way
qmiaﬂaumaummﬂﬂwuuiﬂmuLLmrsmsasuuvlﬂu\ﬁa‘m

#SUNNEVOYAGE . . >
LINE OFFICIAL : ®SUNNEVOYAGE W5z MRdan LaziaugNRtDeHNTDIIENNSINTWED

lganelaslidorlganaiwn

SUNNE Voyage mouiieziinisans 3 511 Ao n5U 5 AY, n3U 10 AU (Lﬁm‘i’mmug\iqmvl,s’ﬂsil,ﬁu 16 AU) WAZLUUIDYTU
n%ﬂ%‘lu 90958187 https://shop.line.me/@sunnevoyage

The first place is SUNNE Voyage, the cruise will go to Ko Man Nork, Rayong Province, consisting of activities
such as snorkeling, turtle watching, kayaking, and squid fishing, and the highlight is a deck for sunbathing, or sitting
and watching the sunset scenery, dogs and cats are allowed to take on the ship without cost.

At present, SUNNE Voyage offers 3 packages: a 5-person group, a 10-person group (maximum 16 persons),
and joining with other groups, please book at https://shop.line.me/@sunnevoyage




Karmm
A : ine Sundnsaus

Pattaya, Chonburi Province
(® : souIB" 09:00 — 13:00 U. l1az80UUNY 15:00 — 19:00 U.

Morning 09:00 — 13:00 Hrs. and Afternoon 15:00 — 19:00 Hrs.
: https://www.facebook.com/karmmpty

Karmm Boliidusn wazdnidioaiinmen smwdontuiionssw
aune ULEe o snufinanuan uagsiin vwSedithan thian thdaas,
219115, waldUanndansuuseniu, anlwg Marshall, Outdoor
Shower ﬁﬂu%’ua’mﬁﬁﬁwL%E),Lgaﬁwuawﬁﬂmnﬁw%r;‘hﬁ'],
wasensunu®, gunsalendan + anuanuin Sun Deck, a1a#ln
unalue) A usuanunas party Mildusnns

Karmm flwisa pet friendly anunsowitiasvandaoiun

v
=

Jusaldias (ap95alaN m.me/karmmpty)

Karmm is the first and only wooden boat service The Tail KOh KOOd

provider in Pattaya, offers many fun activities on the boat,

A : n:0n JundAnsIA

including squid fishing and diving, served on the boat with Koh Kood, Trat Province
drinking water, soft drinks, food, ready-to-eat fruits, Marshall ® : soUIB1 9.00 — 11.30,
speakers, outdoor shower at boat stern, life jackets and SOUUNY 12.15 — 14.45,

masks for snorkeling, fancy swim rings, fishing & squid fishing souIfu 15.30 — 18.00
Morning 9.00 — 11.30 Hrs.

Afternoon 12.15 — 14.45 Hrs.
Evening 15.30 — 18.00 Hrs.
. : https://www.facebook.com/Thetailkohkood
The Tail Koh Kood viavi5asauingne 61158
Dusalivng enussdladfifinoalnudvi yadqges)
waziifianssuieu laidnasdu anuiin sudq uazveaesing
uazravissunanemsU Safinezidu Pet Friendly dheth

equipment , Sun Deck, large deck for the sunbathing party.
Karmm is a pet-friendly boat, dogs and cats are
allowedtotake ontheboat. (Please book at m.me/karmmpty)

Funsowntiosnnniasunltunsuisasie G
The Tail Koh Kood T#uSnisuuumsngn
2-4 Ny Uasuuasineaganusauwiniiu (2.30 $alus

+- 30uni1) 229158159 m.me/restseakohkood

The Tail Koh Kood: boat cruise around

Koh Kood, its body is built underthe design of Hua
Thong wooden boat, decorated in a minimalist
A : vns:e: nIAIUNUS style with white tone, representing very good
Bang Kracha, Chanthaburi Province mood, anditalso offers a plenty of activities such as

(D) + souIB1 1981 09:00 — 13:00 U. l1a: seuIgU 19a1 14:00 — 18:00 U. squid fishing, sightseeing, and snacks and soft
Morning 09:00 — 13:00 Hrs. and Evening 14:00 — 18:00 Hrs.

: https://www.facebook.com/Brise.Marine.travel

Brise Marine

drinks throughoutthe trip, the boatis pet friendly,
dogs and cats are allowed to take on the boat.

dnuseliigananadatiu Brise Marine uuulndda The Tail Koh Kood provides charter
555HTNB ANANUSSEINAYEITDINZIATH AN wazviaeiinlay service for 2-4 persons, and only three rounds
Fudafivinarinuaay — invuNan — IN1EYWI — FEWIULUANRIY are served per day (2.30 hours +- 30 minutes).
wéanomsuazfanssuuwdouuulaisu Please book at m.me/restseakohkood

Package seafood set: 419176 / Seafood Set / waldl, Hnéu
wag Soft Drinks
Package Cheese board, sandwich korea : Wabil / 116N wag Soft Drinks

v
° o

flanssuumiEauaznIsin : ouLeaUuaaHNISse, snunsunsangUnsal, wisaadals, wieduuase, fanssuanuiin anuan

De

(QB\?L%EVLIEI"?I. m.me/Brise.Marine.travel)

Taking a very classic wooden boat cruise with Brise Marine in close-to-nature style, enjoying the atmosphere
of turquoise sea and clear sky, clients will take on the boat at Ta Chaelab Pier - Ko Nom Sao — Ko Chula — Laem Sing
Bridge, with unlimited food and activities on the boat
Package seafood set: fried rice / Seafood Set / Fruits, -Drinking Water, and Soft Drinks
Package Cheeseboard, sandwich Korea: Fruits / Drinking Water and Soft Drinks
Boat and water activities: Sunbathing on the deck, snorkeling with equipment, kayaking, standup paddleboarding,
squid fishing. (Please book at m.me/Brise.Marine.travel)

. https:// ventapp.com/blog/2022/12/28/long-tailed-wooden-boat/  NEVIA NEWS] 21
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SuiasemauiudindosinaulilyiSalu Wananedud
fouilusoneiedl¥lwindndunietne dule BiEnnsn waeth
\A3nsdnAusdunuUfiSendn ‘Ultrasonic Bath’ sanunidladh
91 Osaka Expo 11071970 uuds wisnlawmindundesiie
Rodae “Ervinmnuazens uwias waziliuviaeSalud
Lasasssw n1elu 15 ui” agnelsfinu LLu’Jﬁmﬁifﬂﬁimﬂgﬂﬁmm
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a156 vSEm lwaud d1im (Sciences Co., Ltd.) Fofl
munmu‘imuawuﬂs‘lasmm EUsENALHLAS 19HAZHARLASD
mﬂmugu%w%mﬂmasamsﬂma Project Usoyaro’ laem1main
azaunsaladnansunlantalul 2025

uswmsum’] Lﬂsawnﬂumusiﬂi ‘fine bubble technologg
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Iooud i iadavdnaudiwanwaiaunaulaldse
WimNaraas1eneiesadaae uedsioenisTRglHlEd
Wufidmsunis “Unda” Woumangdalaluiudaanasiung uag
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Project Usoyaro fiaidulasenislubluaeas angani
anlaanug (Yasuaki Aoyama) Usesulaiaud ﬁaﬁmmﬁw 107U
mau‘m‘nuiﬂ mmsawnﬂummmwumLﬂymmwuns‘lamm

A Japanese technology company specializing
in bathroom and kitchen innovations revealed its
production planfora “Bathing Machine” which provide
consumers who are lazy to rub the body with more
comfort, with the concept that just lie down and wait
for comfort, Al will bathe you!

Actually, the concept of a bathing machine
is not new, decades ago, electronic giants like Sanyo
Electric, introduced a prototype bathing machine called
the ‘Ultrasonic Bath’ at the Osaka Expo in 1970. It was
advertised as a tool to help in “automatically bathing,
body massaging, and drying within 15 minutes.”
However, this concept has never been developed into
a commercial product before.

Recently, Sciences Co., Ltd. headquartered in
Osaka, has announced its plan to create and produce
a new generation of bathing machines to be actually
used under the name of ‘Project Usoyaro.” The product
is expected to be launched by 2025.

Sciences Co., Ltd. states that this bathing
machine uses ‘fine bubble technology,’ which is the
latest innovation, and a smart sensor and Al system so
that the users will experience wonderful bathing.

Sciences Co., Ltd. also emphasized that the
bathing machine the company developed is not only
aimed at body cleaning but also provide the users to
have a space for “therapy” to relax their mind with soft
music and beautiful scenery on the built-in waterproof
screen. The sensor system will detect the activity of
sympathetic and parasympathetic nerves, then Al will
collect data to create an atmosphere in which the user
will feel most relaxed.

Project Usoyaroisregarded as the dream project
of Yasuaki Aoyama, the President of Sciences Co., Ltd.
he was just 10 years old when Sanyo introduced the
prototype bathing machine in Osaka 52 years ago. He
was excited about this new innovation and intends to
successfully developitif he hasachanceto do. Sciences
Co., Ltd. has aimed to produce a bathing machine that
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