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MARKETING UPDATE
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It’s been said that the best products on the market are those that solve a clear problem for a niche target consumer.
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Utimately, we all seek for products that help ease our daily struggles over the products that are only good-to-have.
Products should elevate the quality of life of the consumers. All entrepreneurs are aware of this fact, that means you and
all of your competing brands are looking to solve similar problems. Let’s examine the variety of ways you can make your
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With so many products already flooding the market,
if you develop new products, consider how your products
can solve same the problems with a more impressive solution.
Let’s go over “Katchy” insect traps. Insect traps are tools to help
you preventinsects frominvading yourhousehold. However, most

products stand out from the rest.
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You have to prove that your products are able to solve
various problems in a consumer’s life. Make the consumer feel
they “kill multiple birds with one stone” with your products.
Be creative when developing products: Are there any other
functions that your products may serve. If your product is
composed of various ingredients, explore all the benefits of each
individual ingredients. Consider the Early Bird Coffee and Dessert
Bar, the venue does not only claim to solve morning fatigue, but
also claims to help boost brain productivity and help rehydrate
customers. Unlike other coffee or energy drinks brand that only

communicate their products as supplements for morning energy,

Early Bird Coffee and Dessert Bar extends their products’
advertised properties to enhancing brain functions and
rehydration as well.
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Conveying convenience will help your
products stand out. Although depending on the
positioning of the products, if a product can already
solve the problems of the consumers, promoting the
convenience of the product offers, over the intended
purpose might be detrimental to the product’s
image. Recontextualize communications and tell the
consumer “Why” we help them solve problems or
alleviatetedioustasks. Take alookat “VYBE” massage
guns. They promote that once the consumers get
a hold of their products, the consumers will never
have to spend time travelling to meet masseuse
or physical therapists ever again. These
communications convey that VYBE products are not
your generic massage guns. They are a solution to
your primary problems and also helps you save time,
money and other troubles that may occur on your
way to seeing health professionals.

bug traps hardly look appealing. “Katchy” designs their products
to be more pleasant to the eyes, allowing their products to solve
the aesthetics problem along with bug problems.
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In conclusion, to distinguish your products fromthe rest of the products available in the
market, you have to communicate how your products offer better solutions, better efficiency,
provides additional convenience or offers better aesthetics. To sum it up, “kill multiple birds

with one stone.”

: https://marketeeronline.co/archives/247786
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CAS GROUP

JOINED MECHAI VIRAVAIDYA
FOUNDATION

On 11th February 2022 , Khun Somsak
Dararattanarojna — CEO of CAS Group officially
gave playground set in You’re the Playground
Project joined Mechai Viravaidya Foundation,
Partnership School Project and Population and
Community Development Association (PDA) to
Rajaprajanugroh 51 school, Ruam mit Wittaya
school and BanPangpuay school in Buri Ram
Province.

Previously on 18th January 2022
and on 24th January 2022 Khun Chombungorn
Dararattanaroj, Khun Bell Dararattanarojna on
behalf of CAS Group executive team officially
provided the Playground set to 3 different schools
which are Chumchonwatkhaomaikaew School in
Chonburi province, B.Grimm School in Sa Kaeo
Province, Banbuengtubraet School in Kamphaeng Phet
Province.
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Packaging for Customer Engagement
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Part 1 of this article in the previous newsletter mentioned about the importance for product life cycle extension
which is a powerful trend marketing-wise including the benefits of digital printing for low ordered quantity and many
artworks. The part 2 in this newsletter will show some carton pictures to fulfill customer engagement strategy such as
attractiveness, personalization, special edition and limited edition.
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Nice printed paper sleeve on normal SKU box to create gift box for 2022
New Yearis a good ideafor supply chain perspective. Itis limited edition, digital

printing on paper sleeve is therefore used
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Orange box for Chinese New Year, both structural Herbal tea set is composed of individual
and graphic designs enable to communicate on unique paper wrappers and multipack box. The design
Chinese culture, have easily hold feature and product creates differentiation and uniqueness. It is limited
protect-ability. The empty box is reusable as lantern. edition as New Year gift for special customers, digital

It leads to customer impression. printing is therefore used.

S

\.

ﬂém%uﬁﬂe’iflLéaussqﬁwmLu/\lmmvasaﬁg'uﬂLﬂwé’m%’u
vav3iyUIni2565 sanuuundasliiiSaudnausiaaiu
nsuanvasdaeldedne wasiauduniidlon ndelulSinuiios
DIRNANADILATUHUN UG LS EUUEIA

Set up box for special benjarong coffee cup for
2022 New Year gift. The design is simple but good product
protect-ability and premium look. It is special edition, digital
printing on the box and leaflet is needed.
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Teaboxes of outstanding graphic design are digital
printed together with foil stamping and embossing enable
to leverage product positioning and consumer impression
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Personalized haircolor of specially formula
for the recipient’s hair. Artwork specifies recipient’s
name and use instruction to be digital printed on
the carton and labels. This creates a unique sense
of ownership, enhances consumer engagement.
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Special edition of chocolate packed in digital
printed cartons with artwork related to wild animal
protection, 10% of profit shared to wild animal
protection organization. This helps consumer
perception on “brand that care”
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Inception of the Packaging
business.

Back in late 2019, Thailand and entire world were
struck with COVID-19 outbreak. The pandemic, among various
factors, has significantly affect the consumer’s behavior. To
the printing industry, COVID-19 catalyzesthe market’s
contraction. As the world changed,a “new normal”
trend emerges; food deliveries and online shopping are dearly
embraced by consumers. C.A.S. Paper, in search of alternate
business opportunities, finding itself already specialized in
sourcing paper-based materials, found the packaging
business to be a suitable expansion that will generate
exponential profits and growth. GROW Packaging has
launched its initial products; paper-based packaging. These
products are met with exceptionally positive responsesfor its
high-quality standards that satisfy our clients expectations.
With the clients now confident in GROW Packaging’s
original product line, demands for other types of packaging
products are rolling in.
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Personally, | find that the packaging industry will
never become obsolete. Our daily lives are in constant need
of various commodities, although what those will be or what
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We look forward to expanding the GROW
Packaging Brand across Thailand both online through
internet-based communications and advertising and
offline through our physical offices and our
distributors. We are currently developing a flexible
stock management strategy that will allow us to
supply sufficient products to the ever-fluctuating
demands of the market. We have seen sudden
plunges in the demands of certain products and
we have seen ginormous demands on some orders
that we were unable to fulfill in time. We must be
prepared for these challenges to ensure the smooth

running of our customers and business partners.

materials will their packaging be, are subjected to the trends
of each generation. If we continuously adapt with industry
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S businesses towards sustainable growths.
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Khun Chombungorn Dararattanaroj . G R

| Deputy Managing Director of C.A.S. Paper Co., Ltd.

trends, we are guaranteedtoseelong-term growths. Within

our company’s operations, we communicate with our
client bases with motto “Choose Packaging,choose “GROW”
’cause we will grow together”. We are determined to
develop products and services that will be trusted by our
clients. We are steadfastinturning ourclientsinto business
partners, willing to offer business and developmental
collaborationsin every aspects, to advance our collective
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+66(0)2 210 8888
cas-mkt@cas-group.com
www.caspaper.com

C.A.S. Paper Co., Ltd. 1Charoenrat Road,
Thung Wat Don, Sathon,

Bangkok 10120, Thailand
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LIFE INNOVATION

Socks from the Sensoria brand are
manufactured with sensors in each thread of fabrics,
plus a gadget on the ankle to monitor and collect
health information of the wearer. This ankle-brace
-looking gadget will upload information to your

mobile phone via Bluetooth to aid users in finding

the best exercise techniques for the wearer, including
analyzing the form of the user’s feet during their
walks, runs, even track travel speed, step counts or
burnt calories. Moreover, the socks will help analyze
if certain walking or running positions may lead to
injuries.

CR : https://www.springnews.co.th/spring-life/819660
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On July 10,2021, Zhenjiang Municipal
Water Conservancy Bureau and Education
Bureau organized a campaign named “Water
Rhyme Jiangsu, Water-saving Youth Tour”.
Participants the water-saving teenagers from
Zhenjiang Foreign Language School and
Zhenjiang No. 3 Middle School visited Gold East
Paper (Jiangsu) Co. Ltd. and learned about water-
saving measures in the mill also strengthened
theirunderstanding of waterresources with the
result that the sense of responsibility to protect

water resources is being enhanced.
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From Sinar Mas Group Showroom, the No. 3
workshop, to the environmental protection park and
the clean water concentration pond, students walked
and explored through the detailed explanation by the
water-saving ambassador of Zhenjiang XIN District,
Zhao Guofu, everyone learned about many
achievements in water saving.
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The machine production line in Gold East paper
is equipped with multi-disc white water recovery system
during construction. After white water is recycled through
the grading system, it is reused in the process of beating,
spraying, and lubricating, reducing the consumption of
clean water by 40 million m3 each year. Gold East has
achieved greening, road washing with discharge water,
saving 108,000 m3 of fresh water annually. Therecovery of
backwash water from sandfilters and thickening tank, and
then reused for clean water production, saving 834,000 m3
of clean water annually. (
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Water Rhyme Jiangsu, Water-saving Youth Tour
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Gold East paper continues to devote
itself to saving water resources and reducing
pollution, and has carried out a large number
of technological transformation projects,
which has achieved good economic and social
benefits. In recent years, Gold East paper has
invested 10 million yuanin technical reforms to
more than a dozen water-saving projects. The
water reuse rate has reached more than 95%,
and the annual water-saving economic benefit
exceeds 10 million yuan, which means that it
can be recovered in a year.
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Disruptive innovations for Tourism Industry in the New Normal Age
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The hospitality and tourism industries have long
implemented contactless technology before the COVID-19
pandemic. Numerous hotels have invested in voice-activated
technologies in their elevators and accommodation areas.
Appearing more commonly are the use of digital keys to
unlock an occupants’ room through smart phones, an effort
to deliver the most convenient experiences to their
customers. NFC and RFID sensors, facial recognition,
biometrics identification are also examples of contactless
technologies used in these industries. The contactless
technology is constantly growing to not only offer convenience
forthe modern lifestyles, but to also reinforce credibility and
safety for all travelers.
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Digital workforce is growing to replace human
labor; from navigation robots that provide convenience
for travelers to get to their rooms, to robots that provide
services in restaurants or in airports. Even in customer
support, automated bots are used to respond to customers
for frequently asked questions. Especially in this day and
age, questions concerning safety and risks for contacting
disease are flooding in more than ever. The use of these
digital workforce will help alleviate much of the human
labors’ workload.
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Governments in numerous countries are
considering replacing physical vaccine passports

m U L === with a digital counterpart when verifying individuals
w"a asmﬂona travelling abroad. Moreover, these passports also

o help verify vaccination history for individuals wishing
to participate in public events such as attending

concerts, access public pools, access cinemas etc.

These innovative digital identification systems have

helped us control the spread of disease during this

pandemic, but certainly, these digital passports will

allow travelers to control access to their personal

information. Users will be able to customize which

information will be available to certain individuals or

organizations, thus reducing the risks of cybercrimes.
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During lockdown exhibition venues such as museums, galleries, concerts brought in virtual realities
technology to create alternative experiences for viewers to enjoy the events from the comfort of their home.
This emerging form of exhibitions allow participants to transcend the need to account for flight tickets, travel
safeties, weather conditions, and much of the hidden costs.

CR: https://moocs.nia.or.th/article/5-new-normal-travel-trends
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Revolutionize Thai Agriculture
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A new solution to operating agricultural business is becoming a trend across the globe. Various

technologies and innovations are being integrated into the agricultural system. This integration allows

farmers and ranchers to reach new heights of convenience in all aspects of their businesses.
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Digital Agriculture
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Digital agriculture is to benefit from collected
agricultural data such as soil conditions, water conditions,
temperature, humidity, light exposure, area of cultivation,
growth status etc. This information will allow farmers to
understand the problems and growth requirements of
different plantsin different areas. Thisinformation will help
farmersto discoverthe most optimum, most accurate, and
most efficient process to grow their products. This
information can also be accompanied by Al systems to
help farmers automate their daily crops maintenance.
Farmers will hardly need to take care of the crops by
themselves anymore. Al technologies can help identify
invasive weeds within plantations and develop a solution
to eliminate those invasive plants. Moreover, Al will be able
to analyze risks of natural disasters and aid in decreasing
risks of plant diseases and thus increase total yield.
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Agricultural machines; robots,
drones and automations
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Demands for agricultural products are rising as a
result of the growing numbers of Earth population. However,
the numbers of the population who chose agriculture as
their professions are constantly dwindling. As such,
innovations for agricultural machines such as robots,
drones or automations will be playing significant roles in
helping farmers save time and costs while maintaining the
same amount of yield (or even greater). Next thing the
know, plantation owners will find themselves producing
crops with better efficiency, saving costs, and gaining better
quality of life. To provide an example, Israel’s first Al robots
are able to automatically pollinate flowers when these
flowers are ready. The robots will also account to
temperature and humidity to find the best time to pollinate.
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New Forms of Farm Management
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In the past, the fates of farmers are full of risks;
their yields are at the mercy of mother nature that are
impossible to control. Therefore, innovators have
developed various forms of farms to combat these
unforeseeable prospects. Examples of such farms are
plant factories that are closed to the outside world. Plant
factories allow total control over water volume, light,
temperature, humidity etc. Complete control over these
factorsallows plantsto growinideal environmentand also
allows plantation owners to grow out-of-season crops.
Anotherform of popular plantation managementis vertical
farms. Vertical farms are ideal for growing crops in urban
area, since it solves the problem of limited horizontal
space. Another form of farmthatis currently in-the-trends
acrossthe globeisinsect farming, since insects are found
to be protein-rich creatures.

CR : https://www.nia.or.th/AgTechTrends
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Post-Harvest Management and
Logistics Management
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Agricultural technologies have made
countless advancement over the years. Examples of
such innovations are packaging made from organic
materials that also extend expiry dates, a bioorganic
process that helps extend usable dates or a quality
assurance system that are more accurate without
the need to destroy the crops sampled. Logistics
Innovations have grown leaps and bounds across the
years as well, allowing faster loading and shipment.
0O-zone controlled containers extends the lifespan of
berries, allowing them to be transport by sea rather
than by air. AgTech Startup Thailand is currently
developing new types of coating substances for

agricultural products.
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