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| Conditions of
Thai Businesses
in last 3 months like
“Thorns to Cross Over”

Amidst the situation of Thailand’s sinking
economic condition, the government has to seek
ways to minimize the impacts on people under
available tools of both monetary and fiscal policies
to support Thailand’s business sector to cross over
thorns in @ minimum painful manner because if the
real sector is collapsed, the chain-like effect will be
possible to happen.

Although the COVID situation in Thailand
has been gradually resolved without confirmed
case in the country for sometimes, however, the
“lock down” of the country for more than 3 months
since the promulgation of the Emergency Decree
on Public Administration in Emergency Situations or
the Emergency Decree since 26 March has resulted
in causing the trauma to Thailand’s economy, even
finally, the government has “awarded” this obedience
by announcing the measure relaxation to businesses
at every stage, now, only the ban on all commercial
flights into Thailand is still effective, causing all big
and small businesses to re-open their shops under
strict hygiene measures, especially social distancing.

In the first stage of relaxation, we could see
the phenomenon like a “trichopodus leeri” fish in new
water” that people have felt relaxed and do not strictly
stay at home for safety. This made the spending and
domestic trips vivid, especially going to tourist
attractions where require a few hours of traveling
distance, like beach towns including Pattaya,
Cha Am, Hua Hin, where the booking rate is tight
on weekends, excluding the long holidays.

However, under the sinking circumstance
of Thailand’s economy, from now on, we have to
admit that the business sector, salary men, workers,
people living hand to mouth still rarely see their future
income to be increased, what they can do well is just
“sustaining themselves” to not more collapse than it
is now, or if their situations will get better, but slightly
better. This is a consequence of Thailand’s economic

structure that main incomes rely on foreigners,

whether it be income from export sector and tourism
with more than 70% of gross domestic product
(GDP). As a result, while COVID-19 has spread
worldwide and the world economy has been severely
affected, Thailand’s economy is therefore inevitable
to such heavy impact as well.

The “purchasing power” situation after the
rejoicing period from the lock-down relaxation will
be worried because the money in the pocket is not
increased but it also tends to be decreased, it seems
like people is getting poor, leading to more tighten
their spendings. So, driving the economy with

domestic purchasing power is not easy.

Furthermore, the remedial measures for those
affected in various sectors are gradually due, including
debt moratorium measure, remedy for farmers,
self-employed, self-insurers, or in another word that
the barriers to support the impact of COVID-19 are
going to be destroyed, revealing the full “facts” of
Thailand’s economy in the 4™ quarter as well as the
ultimate suppression of business sector that has
caused the closure of businesses and employee
layoff from temporary period to be permanent period,
this problem is really great concern.

We could see that in this tough situation, it is
inevitable that the government has to seek ways to
reduce the impacts on people under the existing tools
including monetary and fiscal policies to support and
back up Thai business sector to go through obstacles
with the least injury. That's because if the real sector
involving many people and supply chains suffers
disaster, the effect will be forwarded like waves, the
forecast before COVID-19 said that Thai economy
will be recovered by spending a few years, but now,

due to COVID, it may be longer. |

CR : https://www.bangkokbiznews.com/news/
detail/888139
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1. Food SEO is crucial

When 56% of website traffic comes from search engines
and foodies search for the best food options near them, while
traveling, or dining out; it becomes crucial to get your food
SEO right, in a variety of media.

Images: The age-old practice of tempting consumers
with drool-worthy visuals is not going anywhere. Delicious
images of specialty dishes can spark visual hunger and
motivate consumers to order from you. And as Google’s image
and reverse image search gets more precise, it is best to write
descriptive metadata for your images to be found.

Cooking videos: Another trend that is catching up is
behind the scenes videos of how food is produced, baked,
cooked, decorated, served, and packed. Consider the huge
success of Buzzfeed's Tasty enterprise. Cooking videos or
recipes, too, are gaining popularity among viewers and vloggers,
which generally demonstrate the use of specific food products.

Voice: It is now common for many home-cooks to listen
to recipe instructions and cook along. Many food bloggers
have therefore started to structure their content to better fit
voice search, like how-to videos, shopping and ingredient lists,
etc. Many restaurants have also started accepting reservation
requests from voice assistants, making voice-SEQ a staple of
food marketing.You can look at the Smitten Kitchen blog for
some food blogging and SEO inspiration.
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The perfect recipe for your food SEO is — ‘crisp’ content
like images and videos, supplemented with rich metadata,
cooking directions and product information, which are further
enriched with correct proportions, calories, and nutritional
information.
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2. Social media pivots to UGC

Whether it is appetizing images or cooking hacks or
food inspiration or online grocery shopping options, an effective
social media strategy is a must to connect with millennials and
Gen-Z.User-Generated Content (UGC) on social media will
gain traction in 2020. Here is how you can use UGC to engage
and entice gastronomes on various social media platforms.
Pinterest is a visual treat for consumers. You can leverage
Pinterest to inspire consumers with high-quality, hunger-in-
ducing images. Running hashtag contests for users to upload
the food. they have ordered from your restaurant will drive
engagement and increase brand awareness.Instagram can
be used to prompt users to upload their favorite food images.
You could also run contests like re-creating a popular recipe
from your kitchen or DIY recipes.TikTok could be another
platform that might be mined for UGC. How about short videos
for food-hacks or taste reactions? For instance, Chinese
restaurant, Hiadilao let users create their unique off-menu
dish in the restaurant and upload on Douyin (TikTok in China).
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Food and location are tied together. Imagine a hungry

customer traveling to a new city or an office goer near your H i H
and refer to : : S p < e 4 /= | [~ |
. location during breakfast hours. Food marketing in 2020
o order. This makes . . .
. . . will aggressively capture these moments and turn them into
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reviews.Bangers and Brews in Bend, Oregon was the #1 place w
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Khun Surapol Dararattanaroj, Managing Director
of C.A.S. Paper together with sales team visited customers
in Phuket during 8" — 9" August 2020. This event was
held at Hong Bao Restaurant, Ramada Plaza Chao Fah
Hotel Phuket with warmly and very enjoyable. In this

occasion, we thank you our customers who continuously

supported our products and also update situation after
COVID - 19 crisis and discuss the current situation.

-
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Japan has been recognized to be the world leader in
packaging innovation, covering new materials technology,
attractive design and use convenience in order to satisfy
Japanese who has high living standard and closely link with
art and culture. This is why packaging in Japan is interesting

as a good learning source.
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Major food packaging trends in Japan are
shelf life extension, universal design, uniqueness,
clear communication, cost saving, higher supply
chain efficiency and sustainability.
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This article is focused on paper carton for food, mainly

used as secondary packaging. Some examples shown were

launched some year ago but still interesting to be adapted for

use in Thailand.
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Cartons for kids snack in favorite graphic and shapes,
can be used as toys after consumption. Good for impulse selling
for kids.
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Folding cartons for food
sold in tourism areas. Specific
shapes with nice printing design
help communicate uniqueness of

that area.
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Carton made of E flute board as gift set for kids food
of 5 packs. Upper flaps are flattened to ease handling and
transportation. When displayed, top flap is extended upward
to be the house roof of printed carton. In addition, holes are

provided at the flap for easy handle.
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Gift set carton has 5 portions for 5 types of kids food.
After closed, sleeve with pouching slots is inserted and can
be moved to show the specific graphic printed on the flap.

Create joyful for kids.
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Carton for 2 portions tray containing ready-to-eat
curry, easily open by tearing along the perforation. Once
one portion consumed, the carton can be folded easily to be
small size, help space saving and important printed text on

the carton can be read.
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Chocolate carton for teens, easily open by tearing
along perforation at the center of front panel, then folded to

become the container, ready to share with friends.

Simple and nice printing of carton for wine, good
product protection and easily separate for disposal after used.
The inner pad made of water resistant grade paper, special
structural design to be cushioning and nice container for ice

cubes as wine cooler. |
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With the persistence and efforts of all staffs in PM3
production department, the speed of PM3 has achieved
a major breakthrough for three months: the speed reached
1,750 mpm in May, reached 1,800mpm in June which equal
the world record and increased to 1810 mpm on July 4 for
30 continuous hours. Time efficiency is 90%, breaking the
world speed record of large cultural paper machine!
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Under the impact of the Covid-19, the staffs of PM3
respond with indomitable spirit of struggle. When speed
increased to 1,800mpm, the machine met problems like roll
vibration, drawing difficulty and so on. Under the leadership
of production head Mr. Yang Gang, the staffs did detail

investigation and come to improvement measures such as
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replacing guide roll and back roll etc. which provides strong
guarantee for speed increase.
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Adhering to the spirit of challenging the limit, GEP
PM3 has successfully broken the world speed record of 1,800
mpm created by itself. In the future, PM3 will continue to
challenge the world record, strive to break the bottleneck, find
breakthrough points and move towards higher target.
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INTERVIEW KHUN LAPASRADA DARARATANAROJ,
EXECUTIVE OF RAMADA CHAO FAH PHUKET

NEW CHALLENGING ROLE

e ———

FOR HOTEL INDUSTRY -
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In this issue, Nevia News has received the honour
from Khun Lapasrada Dararatanaroj or Khun Earn, the young
executive of Ramada Chao Fah Phuket, which is one of the

companies under C.A.S. Group.
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1. The Start...and New Challenges

“First, | have to say that | studied architecture. | was
assigned to work on land development for a tourist attraction.
During the kick-off period of the project, | was taking care of
budgeting and construction design which was what | had studied.
When it comes to hotel industry, | must admit that it was
challenging for me at first because | had never had any experience
or anyone who | can consult with about hotel industry. | must
learn everything by myself and learn them quickly. Hotels offer

B2C services which have various income-generating sources

including room occupancy, restaurant, and banquet room.
This makes it seem like a management of various businesses
atthe same time. Even though each business requires different
strategies, my main task was to manage the expectations and
satisfaction of our customers in all aspects. Apart from that,
our hotel is a hotel franchise; therefore, everything has to meet
the standards or follows the Standard Operating Procedures
(SOP). This has limited our flexibility, and we must consider the

SOP every time we want to change something.”
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2. Perspectives on a Hotel Business in
Phuket

“Managing a hotel is already challenging because our
products are time-related and seasonal. We must be able to
get a booking today; otherwise, we will miss an opportunity and
need to start a new game the next day. However, the bigger
challenge is being a hotel in Phuket because Phuket is a small
island with over 80,000 rooms available, which is already an
oversupply, and there are always new hotels. So, competition
is very high, and this requires a strong selling point and offers
that can meet the needs of target customers. We have to find

out who we are and why customers will choose us.”
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3. Current Professional Goals
“COVID-19 is the largest crisis Phuket has ever

experienced because the town relies almost entirely on income
from tourism and attracts many tourists. When there is no tourist,
the overall economy slows down, workers losing their jobs and
returning to their hometowns, which reduces people’s purchasing
power. On top of that, it is expected that the tourism industry
will return to normal in at least two years. As a result, in the
short term, we must protect ourselves by effectively controlling
our costs to prevent impact on service quality and must adapt
quickly by offering new products, services, and promotions to

attract tourists who are now only Thai.”
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4. Strengths for Facing the Current Crisis
“The strength of Ramada Plaza Chao Fah is that we are
one of the few hotels in the town that are newly built. Our products,
whether it is a room or a banquet room, are well-designed,
equipped with modern amenities, five-starred, and offered at
a reasonable price. Therefore, for customers who care about
quality, we are the best choice. Besides, we have the Cantonese
restaurant, “Hong Bao”, which was launched during the
COVID-19 situation but has received positive feedbacks from
people in Phuket due to its original flavour and finest ingredients.
We believe that once customers have tried our restaurant, they
will become our regular customers. Many of our customers have
already lauded us as the No.1 Chinese restaurant in Phuket.
So, “Hong Bao” restaurant has become another key strength

that generates revenue for our hotel.” I
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This Exhibition is held again at Shanghai New Inter-

national Expo Centre as the exhibition covering the entire
printing industry chain in China, it not only shows the latest
products and technologies in all aspects of the industry,
but also focuses on the popular topics of the industry and
provides customized solutions for printing organizations.

This Chinese International Exhibition for all printing
technologies and equipment (all in Chinese Printing Images)
is one of the most influential exhibitions in China’s printing
industry. The exhibition is organized by the Printing Tech-
nology Association of China, China Academy of Printing
Technology, and Messe Dusseldorf (Shanghai) Co., Ltd.

Over the past decade, “All in Print China” Exhibition
has focused on the leading technologies of global printing
industry, it not only creates the exhibition platform for global
printing organizations to promote the transactions between
suppliers and buyers, but also creates the international
exchanges and promotes the exchange and dissemination
of new technologies, therefore it has been praised as the
“Oriental Window of World Printing Industry”.

From October 12, 2020 09:00 until October 16, 2020
16:30

“ALL IN PRINT
CHINA”
* EXHIBITION
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Pure Essential Oil Blend tLaUATNSIUNANTZINE, Deep Sleep

“Chommpinn” is 100% pure essential oil made from
plants. Starting from making products for self-use after cancer
diagnosis and the collapse of leather business, products
must be not only for better body and mind therapies but also
safe for body.

Katarin Prayukwittayathan, the owner of “Chommpinn”
brand for essential oil products, said that the beginning of these
products is from both physical and mental illness, “l want to find
something to use during two big crisis attacking my life in the
same time. Because as the diagnosis of my cancer and the
collapse of my leather business. | need to adjust my life.
| had to find the safest utensils, appliances, or whatever that is
safe for myself as most as possible. In early stage, facial and
body oils were made for my own usage.”

After self-test for a while on both skin nourishing oil and
the fragrance of essential oil, she started to make it for self-usage
and give to friends. Many people who have tried it, they like it.
However, it took more than 10 years before starting brand and
business building, she spent 4-5 years after her body condition
was not as healthy as before. During her self-test, her skin was
allergic, resulting in having scars on her face, the doctor advised
that these scars shall not naturall-y disappeared. It could be cured
by laser treatment. Due to her fear on more severe symptom
about cancer, she had not taken such laser treatment, but have
continued to use her own products. Scars on her face were
gradually and completely disappeared. Many people around
her seeing this effect had encouraged her to build her br.and.

During the initial stage of “Chommpinn” brand building,
she studied and learned more in a variety of courses for brand
development. Until at present, she could
make a wide range of products, such as
IMMORTELLE BOOSTER, a facial skin
care product to replace eye serum, night
cream, day cream; Breathe Cool 100% Pure
Essential Oil Blend, a blended essential

oil; Deep Sleep Pillow Mist, an essential oil

CR : https://www.cantonfair.net/th/event/1615-all-in-print-china Pillow Mist @iLlsehinsiuvanssimieanvaay iusu spray for pillows, etc. |

CR :https://mgronline.com/smes/detail/9630000014154
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THE APPLICATION FOR
ONLINEPSYCHIATRIST

LIFE INNOVATION |
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“Ooca” is an application serving the online
consultation of psychiatrists and psychologists though video
calls from home, it is a service that makes clients more
convenient in using services because time is the most
precious in life and the mental health is also one of important
factors that influence the individual life.

“Dr. Kanpassorn Suriyasangpetch, the startup founder
of Telemedica Co., Ltd., the owner of “Ooca” Application,
which is the application for consulting doctors, psychiatrists,
psychologists via video call, it is said that the mental health
is very important and most problems are often found in
daily life of everyone are related to family, love, work and
required to be solved in different ways, such as talking to
oneself, meeting friends, or find ways to relieve stress, or
if sometimes reaching a very stressful point, meeting and
talking with psychiatrist or psychologist are preferable.
“Ooca” has developed the application that brings all
psychological teachers, psychiatrists, and psychologists
together in all aspects, it is the channel serving users the
convenience to quickly make appointment with psychiatrist
or psychologist through the application channel, and users
can directly talk with friendly-user mode, this application is

the first application that provides such services in Thailand.

CR : https://www.posttoday.com/economy/news/547783
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CHAO FAH
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HOTEL

INFORMATION

Check in: 2:00 PM

Hi-speed Wifi

© sotiasuds

Check out: 12:00 PM

@ Non-Smoking Hotel

RAMADA

PLAZA BY WYNDHAM

CHAOQ FAH

HOTEL FEATURES

(@ Phoenix Sky Lounge

@ Hong Bao Restaurant

@ Swimming Pool

@ Chao Fah Grand Ballroom

@ Phoenix Sky Terrace

Located in the heart of vibrant and historic Phuket town, in the middle of so many

shopping options (including King Power), at a crossroad between the north of the island

(and Phuket International Airport), the chic South and busy Patong to the West, our 257-room

@ Botan Kitchen & Bar

@ 24-hour Room Service
@ Peranakan Meeting Room
@ Fully equipped Gym

@ Shuttle Bus

The hotel is a fusion between modern
and traditional styles — contemporary quality
furnishings with a strong influence from the
Peranakan heritage. The Peranakan, or Straits-born
Chinese also more commonly known as ‘baba
-yaya’, are the descendants of Hokkien Chinese
immigrants who came to the Malay Archipelago
from the 15th century and married locally. Their
Chinese heritage was then influenced by local
Thai customs and also that of European traders
coming to Phuket island.

So whether you are coming for leisure,
business, staycation, small or big events, our
team of professionals will ensure a seamless

and attentionate service. |

upscale hotel offers 2 restaurants, one of the largest ballroom in town (for up to 600 people),
a massive meeting room, gym with a view and a rooftop infinity pool both overlooking Phuket
Old Town and the Big Buddha.

CONTACT

Address: 88/99 Moo 2, Chao Fah West Road,
Tambon Wichit, Amphur Muang, Phuket 83000

Office Number: (+66) 076 338 699
Email: info@ramadaplazachaofah.com

CR : https://www.ramadaplazachaofah.com/th/
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. : 02-210-8888 Ext. 3067 (X : cas-mkt@cas-group.com & : www.caspaper.com
C.A.S. PAPER



