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The Ministry of Commerce

revealed rising stars in business.
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Mr. Weerasak Wangsuphakijkosol, Deputy
Minister of Commerce, revealed, “The two phases of
COVID-19 outbreaks in Thailand have directly and
indirectly affected businesses as economic activities have
temporarily been brought to a halt to prevent the spread
of the virus and people have changed their lifestyles in
many ways, and being more careful about their spending.
However, when the government introduced measures to
supportthose who have been affected and to stimulate the
country’s overall economy, businesses started to recover
and expand theirinvestment again. In 2020, both old and
new businesses are turning to businesses that respond
to the new normal lifestyle, especially those related to
hygiene, medicine, and e-Commerce.”

we3sAna nansedn “12 Sqiﬁam’al,ﬁiuﬁihau%sluﬂ

2564 Usgnausine 1) ssfianisAnaaulail (e-Commerce)
2) ssfiaunannasu dwmsunisiuaaiananoaulail 3) ssfia
Aolawannugasmivaaulal (Online) way pawlatl (Offline)
4) sqsﬁaé"uzi\nanmmas?iwm (Delivery) 5) gsfiauudslada
5ind 6) ssfievanuuuLazNAnUsssTUN(Packaging)
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7) gsARusnsInemsunnduazaanaen 8) sshafienfiuinsas
Hounwnd 9) ssfianvsiudien ssiavrgdedudmiondysion
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Application 11) 55f19n1513u Fintech uay e-Payment
12) ssfiagueamwsay wWu SusgaIngn \ASauLANEY 13Dy
B Taeie 12 5519 mmsm‘hu,uﬂaanlﬂuna:usqsﬁavlﬁ goil
Mr. Weerasak said, “The 12 rising stars in
business in 2021 consist of e-Commerce, platform and
online marketplace, online and offline advertisement,
delivery, logistics, packaging design and production,
medical and beauty services, medical equipment,
pharmaceuticals and wholesaling of pharmaceutical and
medical supplies, software and application development,
fintech and e-Payment, and vending machines such
as laundromat, prepaid machines, and water filling
machines. The 12 businesses can be classified into the
following business groups:
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e-Commerce and Marketing Business
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This business group has been growing as a result of
today’s rising demand for e-Commerce, both before

-

and after COVID-19 outbreak, as seen by the surging
number of new businesses; e.g. new e-Commerce
businesses from 310 businesses in 2018 to 798

businesses in 2020. The opportunities and challenges
have drawn new entrepreneurs into the business group.
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Transportation, Logistics, and Packaging
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(Logistic) fifnlsaaeat 2562 wntuant 2561 fedoeas 16
Wudiu

Delivery, Logistics, and Packaging have benefited
from e-Commerce and marketing and has experienced
significantly improved operating results such as delivery
which grew by 57 %in 2020 compared to 2019 and logistics
business whose profit grew by 116 %in 2020 compared to
2019.

3 NaNssNAAUFUNIW Fuauide
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Health, Hygiene, and Medical

§519USNISMIIULWNILAZANNINN SSTialAsavie
wwnd wag ssfianviufeuazanefuansndsudilag
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CR:https://www.dbd.go.th/news_view.php?nid=469419433
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Medical and beauty services, medical equipment
business, pharmaceuticals and wholesaling of
pharmaceutical and medical supplies has benefited
from rising interest in health and medicine as well
as increased caution for the spread of the virus,
which has been reflected in the growing number of
new businesses. For example, the number of new
medical equipment businesses has increased from
68 businesses in 2018 to 114 businesses in 2020
whereas the pharmaceuticals and wholesaling of
pharmaceutical and medical supplies hasincreased
from 945 businesses in 2018 to 1,158 businesses in
2020.

4 naussiadrunalulaginasassy

n1slduludinusedniu
Technology for everyday life

ssflawsuunlusunsy Software uag Application
§5119N1513u Fintech uag e-Payment ssfiagvesanvsesy
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MsidTuagnnnn W §5f19n158u Fintech uag e-Payment
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324 uay ssfiagueamwmsesy 1A3D9FNAN 1ASDANEY way
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$osay 94 (Hudu

Software and application development business,
fintech and e-Payment, and vending machines, laundromat,
prepaid machines, and water filling machines as a result
of fast-changing technology which responds to shifts in
consumer behavior by providing convenience and
developing services, leading to changes in business
models that adopt more technology and new business
opportunities as seen by significantly improved operating
results. For example, the Fintech and e-Payment
business’s profit increased by 324 % in 2020 compared
to 2019 whereas vending machines, laundromat, prepaid
machines, and water filling machines business’s profit
increased 94 %in 2020 compared to 2019.

Gi’faga U i’uﬁ 28 4Ns1AN 2564 Information as of 28 January 2021
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MARKETING UPDATE
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10 Marketing Trends for 2021
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Given the turbulence of 2020, it seems almost
impossible to accurately predict what will be coming
next for the digital marketing sector. But while much of
the adaptation of the last year came about in response to
the pandemic, it revealed a new set of consumer trends
and process shifts, which will likely now become more
prevalent and play a larger role in how we connect,
communicate, and indeed, market in 2021.

That’s the basis of these predictions from Liana
Technologies, which looked at the big shifts coming out of
COVID-19 and placed them into the context of how they’ll
impact the future. And definitely, you’d expect many of
these trends to hold - with increased video consumption,
influencer marketing, hybrid events and more.
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1 AMNSUNABDURADASIAUAN
e Brand Accountability

AaIEsIAUATEazdundaLazuaasanlusla
Brands are expected to take a stand and show
transparency.

msﬁﬁumma g vmnum’numwéﬁmcmmuim
38 2 i mamwnum%ﬁumau q
Brands that were seen compared to purposeful
grew 2x faster other brands transparency.

2 mseananadunguaunidnswalulansaulai
o Multichannel influencer marketing

msmmmﬁmﬁanéumuﬁﬁﬁm%waiuiaﬂaauvlaﬂlsivlﬁ
seaodauazanlisniugoolinsaaianduidosil
wa%‘l.qlﬂﬂaTuTaﬂaauiaﬂﬁﬁﬂamQ’ﬁmmuﬂ%mm
5,000 - 100,000 Ay u,axna:uﬁﬁﬁmmmumﬁn (tage
N1 25,000 AY) J9051N1STANARDUSUNEINNSTD
LLWumeﬁﬁsiamsmalu,ws'l,f':auwm@maeiwg\azgmu,ax
Tﬁwaﬁwé’ﬁsmm?iauﬁ’ms"ugsﬁasiw 9

Influencer marketing isn’t slowing down and you
don’t have to spend a fortune on it. Micro and
nano influencers (<25k followers) have the highest
engagement rates and offer great results for
businesses.

Hitvswalulaneaulal adodiovnundules
Sunaaulail wazaavangdm
Use influencer-generated content onwebsites,
online stores and new wsletters.

3 n1siaRaLilanILuuIb Lo
e Video content
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Posts that don’t contain a video get 92% less
traffic compared posts withat least one video.

4 MNSEUUEE UG (Automation) Wunslimalulad
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dmluf (Hyper Automation)

From automation to hyper automation
Gartner szyinnistdmaluladeleaiuayuyniunau
vpunsieulndusuuuudnluds (Hyper Automation)
Hudenuaniaesladls vsaneneazyinTiinssuIunisnig
sshauazmalulagasaumavinou laedaluda
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(Machine Learning)

Gartner states that hyper automation is inevitable.
Companies will automate as many business and IT
processes as possible with the help of Al and machine

learning.

68%

68% vasijifemeydunisaane dotwatulad
SYUUIRTUIBNINNNSAARILAINAG BB UYBIWINIRN
68% of marketing professionals believe
marketing automation technology will have
a positive impact on their work.

5 msuauatayaunw (Data visualization) (u
¢ finwennsnseaanitundasnisvaseana
Data visualization will be the top wanted
marketing skill
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dag (Machine Learning)

U
o

mw%’umsdmﬁauﬁ'ega
LLa3ﬂaq‘mé’Tumiu?msﬂszaumsgﬁmmgnﬁﬁ (CX
Management)

Most in-demand marketing skills will be data
analytics and visualization, Al and machine learning
for content delivery and CX management.

6 mwLﬂuaqummm&uauameaumasmmu,aw
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Internet privacy and data security

nsagiliadoyanusng 9 Lazn1sagilianiuUaasie
maa%’agamaﬁumaﬁﬁmv‘h?ﬁ@'v%‘lnmﬁmwi’tﬁmﬁu
msliteyavesamasaniy

Different data breaches and violations of
internet security have increased consumers’
knowledge of their own data use.

gualnasnuan 79% §Andhuisesing g
SHayafisafushwaneannifiuly
79% of consumers felt companies
knew too much about them.

7 151UV TRAIUSSSHNISHIIRNsEazlna
o The rise of remote working culture

82% mao@'ﬂﬁﬁ’amuswﬂnaﬁgﬂuumLLuzﬂ'rjﬂquLﬁm
vLaﬂr?i’s’mLquﬁazﬂﬁulﬂﬁqoﬂuiuﬁﬂﬁﬂmuaEh\‘ilﬁﬂgﬂu:uu
82% of all remote workers suggested that they are
not planning to return to a full in-office setting.

8 nspaNnaIuszuitvaltdusadladiiu
0ulatl

The future of events is hybrid
Aanssulug) 9 Suruningnieuludalul wa. 2564
fanssuEng 9 aznaneifufionssufifinsunaueo
uuuasulatduazuuudlsadi nistnavasdasaulail
audiviafudos
Many big events have been moved to 2021.
Events will become hybrid and offer both
online and in-person experiences. Streaming
will also keep growing.

ANYDINISEHNSHNLNDAFAKIY
paUIETomsszuveaulaiiialan .
dadteuiuasausnau q
Global watch time across
live streaming platforms

3890000000 %,
3,89 billon hours

qmawnssumsn’wwamamaauvlaﬂtﬁu%uﬁo 918% dousid w.a. 2562
Live streaming industry grew 91.8% from 2019.

9 Wannidadretudanisaatanuulinsauin
o 5UBUUTH]

User-generated content is the new word-

of-mouth
Lﬁamﬁﬁ‘(%’a%w%uié’%’umsﬁaaﬂué’wjﬁﬁﬂs@m%mw
mmﬁmawmaswmnmmaum memﬁmimuammm%
a49%u §iA1 CTR ﬂ\‘iﬂ')’m\‘i 400% \iaisuiudaie
UGC is proven to outperform brand-created
content. Ads using UGC get 400% higher CTR
compared to average.

10 N15T2UIBRUALASUSNISHIY
o uwmadifindsnaduln
e-Commerce keeps growing

msunssTunavpaalsalaminlirnuiaawdens
mstouarnnsenedusuarusnstnudumaSilauiaTu
wagHUsENaUNSENY 9 ﬁaaLﬂﬁyuLLﬂaaqsﬁamaomﬂﬁ
Juida

The global pandemic has increased the need
for e-Commerce and many actors have had
to make changes to digitalize their business.

CR:: https://www.socialmediatoday.com/news/
10-marketing-trends-for-2021-infographic/592862/
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“CHINESE SUPERNOVA CALENDAR ” Tu8u “New
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On 19th March 2021, CAS

Group and C.A.S. PAPER organized

blood donation activity with the Thai

CAS Group, C.A.S. Paper in cooperated Red Cross Society. The Main objective

with Thai Television Chanel 3 & Search Entertainment ‘ of the activity is for employees and the

Company’s personnelto do good deeds

by helping society and volunteering

‘ donate blood to the recipients who to
use blood.

and Act Art Generation Company held the event
“CHINESE SUPERNOVA CALENDAR” The theme
“New Chinese Fashion — Modern Youth” handoverto
National Blood Centre and other Charity organizations.
Many models of this calendarincluded K.Phon Nawat
, K.Ice Phanuwat,K.In Sarin and

K.August Vachiravit.
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CAS GROUP 50th Annlversary
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“Trees grow only when planted from quality seeds and stand large and long with strong roots.” Similar

to CAS, Charoen Aksorn Company Limited was founded in 1971 to conduct a letterpress printing business. The key

elements of the business have led to fruitful results and expansions to an integrated printing business driven by a

strong determination, a great vision, and a team of competent personnel resembling a solid foundation. Until today,

the tree has grown strong under the name of CAS Group and expanded to five businesses including:
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Paper and packaging m
GROW

PACKAGING
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NISURAMAWNARSTUT
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Paper and packaging — operating an integrated
paper and packaging business from upstream to down-
stream. The business ranges from the buying and selling
of wood chops, pulp production, paper processing using
modern technology with ISO 9001 : 2015 OHSAS18001 :
2007 and FSC™ certification, and imports of various
types of paper to cover all types of function and respond
tothefast-changing customer’s needs. Additionally, the
business is a distributor of high quality products of both
local and overseas manufacturers with FSC™and PEFC™
certified ranging from printing writing paper, copy paper,
to food packaging paper. Moreover, the business has
stretched its product line to ready-made products such
as meal boxes, paper glasses, and sanitary paper which
are exported, manufactured under OEM contracts, and
manufactured under its own brand with ISO14001: 2015
certified product quality.

2. nfusshatASD 9oL WNE y
Medical supplies »
PLAYBOY

CONDOMS
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Medical supplies — manufacturing and selling
condoms and lubricants underthe ONETOUCH™brand,
owning the distribution and marketing rights of PLAYBOY™
condomsand lubricantsin188 countries acrossthe globe
(Global License from Playboy Enterprises International
Inc.), manufacturing under OEM contracts for companies
and private organisations in more than 100 countries,
and participating in condom production bidding of public
and private organisations around the world.

3. najusqsﬁamniufaﬁ
Technology
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Technology — being the system innovator and
manufacturer of RFID-enabled devices locally
and internationally with a focus on creating
quality labels that can respond to a wide range
of applications and on building support teams
that can be customer’s partner throughout the
process to ensure that customers get what is most suit-
ablefortheir business which cantruly enhance efficiency
through highest quality and safety. Star RFID Company
Limited has already received the internationally recog-
nized ISO 9001 : 2015 certification.

4. naugsiausuIsIANISNEY
Land management
RAMADA o

PLAZCAHEAVOWFVAN':'H AM SINSAKHON
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Land management — operating a real
estate business across the country such as
Sinsakhon Industrial Estate and Ramada Plaza Hotel by
Wyndham Chao Fah with a focus on creating happiness
for people and community. All designs emphasise land
development that combines with the way of living and
improves the quality of life while maintaining the uniqueness
of the Thai culture which has impressed travellers from
around the world, allowing business and society to grow
together in a sustainable way.

5. néuqsﬁaiaﬁaﬁnﬁ Logistics
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Logistics — operating under All Es Holding Company
Limited with afocus on public transport business toimprove the
quality of life of the Thai people through safe, convenient, and
accessible transport. Asia Cab Company Limited is under the
company’s management which operates based on the three
key elements including vehicle production (hardware), tech-
nology (software), and people (people ware) through the CABB
applicationunderthe #newstandardoftaxiconcept. The service
offers London-style taxis which have the best model for drivers
and passengers and 24-hour call center services. Every time a
CABB service is booked, passengers can be assured of superior
safety and service along with continuous development to make
all your rides safe while improving the quality of life.
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Interesting Paper Carton
in Japan
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This article is the second part of Interesting
Paper CartoninJapan. Packaging innovationinJapanis
not necessary to be new things oradvanced technology
butitisthe packaging development of current products
for improvement and new products to serve consumer
life style and marketing changes. The key factor for
success is close collaboration among structural
designers, graphic designers, brand owners, packaging
converters and machine manufacturers in order to
make the packaging innovation ideas to be produced
in commercial scale efficiently.
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The premium chocolate in flat carton made of
brown kraft, containing 3 chocolate sachets per carton.
Opening flap is at the back panel. Graphic is simple but
outstanding and unique by foil stamping and embossing at
each variant symbol. Inner surfaceis1color printed aligned

with the symbol.

BEWMTALD CREAM 95
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The stacking of cartons shows the interesting of
top edge which creased intrapezoid shape. The chocolate
carton picture was designed in this concept, made of
metallized hologram board and high quality printing to
leverage the product segment.

naeviioanuuulanizd nSuiudn
Waanssu auusvstansyauduansiiagiiugy
lutnla fudruvuvaendas napeiimunziu
Fudniisgdniivnslumeanianglulisas

Special design of carton for handicraftis

decorated by die cutred maple leaves covering on
topofthecarton. This cartonis for souvenirgoods

sold in autumn festival.
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Tokyo Banana, the unique snack of Tokyo City,
is very well-known for tourist. Right now there are many
new variants, adding on the original flavor. The cartons
forall variants are the same of standardized simple design
in order to reduce the number of carton SKUs and cost
saving. The cartonis made of duplex board, only 1yellow
color of banana picture and Japanese text is printed on
the cover. Wrapping paper made of high gloss art paper
printed simple artwork to clearly identify the variant.
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HUAWEI §ufioffususudunduuaufindogne GENTLE
MONSTER siiasanifuimunwiuansoases HUAWEI X GENTLE
MONSTER Eyewear I Viﬁmswammuswd’mmwmymma\i
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HUAWEI partnered with GENTLE MONSTER,

a Korean stylish fashion label, to develop the smart glasses
HUAWEIX GENTLE MONSTER Eyewear Il by combining high-
end fashion with cutting-edge technology to create a special
pair of glasses that is trendy and suitable for listening to music
or picking up calls.

nsiewsie : Wsvuu Bluetooth 5.2 vintfinisifonsail
Aaafias uanlifidiaduaiguilansailowasdneie
Connection: support the Bluetooth 5.2 protocol for
stable connection without delays when watching
movies or listening to music

Neasioway : uwsoutualwsrunaLanuuy
Semi-Open 3una 128mm Saagiivnuiuis 2 §19u3m
1n& 9 gﬁﬂﬁmmsﬂimﬁmﬁﬁmwam%aaanmmn
antwadngualdoulalaasse

Music playing feature: 128mm semi-open
speakers on the two temples close to your ears that
transmit sound clearly and directly to your ear.

Credit: https://droidsans.com/huawei-gentle-monsters-eye-

wear-2-review/

Hwassulnsdui natnsdud : nisl#dugunsal Hands
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Picking up calls and talking on the phone: a hands-free
device to answer phone calls which can function normally
even in the environments with interfering sound such as
in an office or in a slightly crowded shopping mall. When
used along pavements next to busy roads, the
conversations can be so drowned out that you have to
cover your ear with your hands for clarity. From the test
of microphones, the end of line were able to hear clearly.

WUBLEDS : NIWEDNLUALE5Y1NA 85 mAh a'z’%amms@mﬁau
Tdannwinlus weennnisnagauauisaldeulEneTu
Battery: 85 mAh battery which may seem small but can
last all day from the test.
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+66(0)2 210 8888
cas-mkt@cas-group.com
www.caspaper.com

1Charoenrat Road,
Thung Wat Don, Sathon,
Bangkok 10120, Thailand

C.A.S. Paper Co., Ltd.
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Honesty is the foundation of an individual, the

basic guarantee of an enterprise, the legal base of the
country, and a necessary condition for creating a harmonious
atmosphere in the society.

On the afternoon of January 4, Huang Zhaoxiong
,General Manager of Gold East Paper(Jiangsu) Co.,Ltd.
together with the heads of various departments,
collectively read out the letter of commitment and
solemnly signed the ‘Integrity Commitment’ in the 3A
conference room, promising to consciously abide by
the company’s rules and regulations, with the aim of jointly
cultivating clean and positive corporate culture of integrity.

The rank and file of all departments actively
participated in the ‘integrity month activity’. All of them
fully interpreted the company’s attitude towards dishonest
conduct through studying and discussing classic cases
over the years, especially the regulations applicable to
punishment of such behaviors. The oath of integrity they
took is a sense of responsibility for themselves and for
APP. Contents of incorruptibility and self-discipline in the
Employee Handbook had been reviewed afresh, also the
reward and punishment regulations in the manual.

Honesty and trustworthiness is the essential
tradition of APP and the ethical code that today’s companies
need to promote. For APP, credit is invisible power and
intangible wealth. Only by treating people with sincerity
and establishing a business with credibility can we win
the respect and trust of others.
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Activities that make a hit again in 2021

56 (Skateboards)
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1.Skateboards

Back in the 1950s, surfing was highly popular
among Californian teenagers. At the time, the word
skateboard did not exist, so the teenagers called it
sidewalk surfing. It wasn’t until a surf board company
in California contacted Bill Richard, the owner of
Chicago Roller Skate, to assemble a ready-made skateboard
for the first time. Later, many skateboard factories emerged
and created fierce competition in the market, building large
popularity of skateboarding and making it a part of the
American culture.

However, by the end of 1960s, the popularity

started to decline as skateboarding was no longer
exciting and there were other interesting activities.
Skateboarders had to use public spaces to paint, and
they started gathering, creating a growing number of
skateboard lovers’ gatherings.

In Thailand, skateboarding began to ma
a comeback this year which can be seen from pict
and video clips on social media of celebrities, act
and teenagers.
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2. Hello Flashback!
Photo Sticker Booth

Back in the 90s, one of the most popular
activities at that time was photo sticker booth from
Japan, several in Siam Square with many patterns
which allow you to decorate the photo as you like.
But later, an innovation which is a smartphone with
camera has replaced it, causing photo sticker booths to
become less popular.

However, this year, photo sticker booth ha
gain popularity again as restaurants began to install f
customers to have trendy photos as souvenirs.

en.com/skate-culture/



PAPER EXHIBITION

The O Print T
& Signage 202

The 9" Print Tech & Signage Expo 2021
exhibition is the gathering of operatorsinthe groups
of Printing business such asinkjet printers, digital Printers,
Packging Printing, and Services-related Business -
billboard, Business of printing work, equipments for
printing and the LED business. The activity of organizing
the exhibition this time will allow all operators to receive up-
to-dateinformationthatrepresentsthe high - tech innovation
from a variety of participating organizations in this event.
Such information is intended for being applied to help
in achieving more effective operation, reducing costs,
saving time, diminishing the expenditure on management
within the organization in an efficient manner Groups
of Exhibitors Large Format Printers Inkjet Printers UV
Inkjet Printers Digital Printers/Digital Textile Printing/Dye
Sublimation Printer Label Printers 3D Printers CNC and
Laser Services-related business such as in the fields of
billboards, printing business, photocopy center, printing
equipments. LED Business Group

P T2021
5:%:\ rintlech
2\ $iGNAGE
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A mask made from natural fiber paper is an alternative
for people who are looking for an environmentally friendly
product. Such idea belongs to Mr. Thanakorn Supasa, the
owner of the SIMPLY DECOR mulberry paper factory, who,
during the Covid-19 pandemic, thought about using natural
fiber paper to make a face mask.

The natural fiber paper used to make the mask
include 100% mulberry paper fiber, mulberry paper fiber
mixed with corn fiber, and mulberry paper fiber mixed
with bagasse. Since natural fiber contains bacteria,
the factory sterilizes its natural fiber paper. From the
preliminary test results, the sterilization can kill more
than 95 % of bacteria. The results of our sterilization sent for
testing in Taiwan will be available soon.

Inaddition,the selling point of this mask is coating it
with Silvo Nano which prevents secretions from outside to
enter the body, adifference from a cloth oranon-coated face
mask. The coating has allowed this natural fiber masks to be
reusable for five to seven times. We believe that our customers
will welcome our products due to its biodegradability and
environmental friendliness, just like those who choose 100%
cotton fabric due to its natural source.

Whentested, the mask achieves air permeability of 5.78
cm3/cm?/s. fromthe standard range of 1to 50 ( the higherthe
number, the more air can pass). Asaresult, the unique feature
of naturalfiber paperis that it allows air to easily pass through
and can be worn for along period. In terms of air filtration, the
mask can filter 0.3 micron particles for more than 80 % or even
95 % on a test, which is comparable to a green face mask.

For natural fiber paper face masks, the selling price
is 29 baht, which is quite high, since it is a hand-made not
a machine-made product. They sew one piece at a time and
the masks are made of natural fiber paper which is normally
high-priced. Moreover, it needs to be sterilized and coated
with Silvo Nano, making this product high-priced compared
to green face masks which are sold for 5 baht each.

Mr. Thanakorn said that the natural fiber face masks
would be online sales channels. In the future they have plan
to sell the masks in pharmacies and perhaps in convenience
stores.
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