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As our determination of supporting our customers to be ready with new technology,
we present the 2018 economics outlook, marketing for the millennial, gadget for the elderly

and many more.

C.A.S. Paper & Gold East Paper wish you happiness, prosperity, joy and all success and
don’t forget to continuously workout to stay healthy. Hope NEVIA NEWS will be helpful.

Enjoy reading and see you next issue.
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“NEVIA NEWS” is a newsletter of C.A.S. PAPER CO., LTD.

published once every three months for our customers.
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Thailand Economic
Prospects in 2018
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The economic prospects of Thailand in 2018 are expected to
expand by 3.6 - 4.6 %, due to an improvement of the global
economy that would have accelerated the expansion of the
industrial production and would have supported the economy
as a whole. Additionally, the drive from Thailand government’s
expenditure, the growth of the government’s investment and
various economic branches from 2017, as well as the better
adjustment of employment and revenue base is all in a good
outlook. Therefore, the expected growth rate of the export value
is 6.8% while the private consumption and investment are
expanding by 3.2 % and 5.5 % respectively. Concurrently, the
inflation is averaging between 0.9 - 1.9 % and the surplus of
the current account balance is by 7.8 % of the GDP.

The details as listed below:
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The consumer spending is expected to expand by 3.2 %, with

the supporting factors of:

- The improvement in the employment and revenue base from
the expansion of both non-agricultural and agricultural
employment that are following the growthof agricultural products.

- Interest and inflation rates are maintaining their lower status,
although there is a possibility of gradual increasing.

- The diminishing of the restriction in owning cars under the
first car scheme and launching new car model.

- From the government’s procession in caring for people with
low income and in developing the local economy, there is an
expectation of the expansion of the government expenditure by
3.2 % according to the rise of the 2018 budget.
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The total investment has an outlook of expanding by 5.5 %
while the government’s investment is likely to grow up to 10.0 %
with the support of the increase of the budget ceiling and
state enterprise investment budget which are estimated to
rise to 14.7 % and 45.7 % respectively. Most of the infrastructure
projects are progressing and the private investment is
expected to expand by 3.7 % on the account of the increase
of the capacity utilization rate and the growing of the exports.
All of these factors are stimulating the investment, especially
by the capacity utilization rate of the industrial sector that
currently rises to 75 %, the public investment, and the increasing
confidence in the investors because of the upbeat perspective

on the economy and the stability of Thailand’s politics.
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The EGA anticipates the exports value in US dollars to
expand by 6.8 % compared to the 9.7 % in 2017 with the
expectation that exports will increase to 4.8 %. The estimation
agrees with the hypothesis that the export's growth rate is
between 1.5 - 2.5 % following those of the crude oil price in
the global market. combining with the export services that
have a prospect of continually growing from the higher
amount of revenue and foreign tourists, which are anticipated

to increase the export rate by 6.0%.

Source: AMINNMHALLNITHNTARMNIATETIAUATAIRNWITR (19/2/61)

Source: Office of the National Economic and Social Development Board
(19/02/2018)
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MARKETING Update
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NO POSSESSION! MILLENNIALS FAVOR OF
THE SHARING ECONOMY IS IN THE OPPOSITE
DIRECTION OF THE BABY BOOMERS.
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Study from Forrester Research reveals that, among all
of the users, the millennials are the one who helps
driving the sharing economy business in the U.S. In
opposition, the baby boomers feel insecure in using
the business. This situation is a good opportunity for
those companies in sharing economy, such as Uber or
AIrBNB in the U.S.

The cause of this trend lies in the fact that the millennials
users are the largest population as there are 75.4 million
millennials in the U.S. In addition, the millennials
became the driving force of sharing economy because
they do not found sharing inappropriate. In other words,
only 25% of the millennials are uncomfortable with
sharing while approximately 36% of the baby boomers
feel anxious about sharing with strangers. Nevertheless,
legal matters are still the defining matter of sharing
economy but there are only 11% of the millennials
who are concerning about legalities from the damages
caused by sharing. The experiences-over-materials
lifestyle of the millennials is the reason they become
the biggest target of sharing economy because using
the services of sharing economy allow them to find

more happiness.
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Digital Coated Paper

dszma Tnadanigsna asieulsad nssunsfdnnig uaznuunse

AN913Teatl faaanssunisiannis Tnssianiy

On January 31%, Mr. Djohan Gunawan- Business Unit Head
of Asia Pulp and Paper Group (APP) visited C.A.S. Paper with

L}
warm welcome by Mr. Surapol Dararattanaroj — Managing Director, ﬂS:F]"]L..HWBE]F‘ﬁﬁmaa
and Ms. March Dararattanaroj — Deputy Managing Director to . '
share and update paper & printing business situation. UUIQﬂﬂJﬂ’IW
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On March 24St, at the function room of Sinsakhon Building,

C.A.S. Paper Marketing & Sales Department held the seminar

e ——

focused on educating paper & printing knowledge including CAS’s
products key features to the next generation of printing industry

entrepreneurs.
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General printing and writing: The situation of commercial printing, magazine, newsprint was affected by digital media

same as Thailand market, not digital printing which continue growing. As an island country, in some area of Indonesia

are not entirely connected with the internet, hence the printing is still needed. Market size is around
13-15 Million USD in 2017 but it has trend to decline 3-5% per year. The government should

prepare to support printing market to reduce the impact to entrepreneurs.
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Recently, PPGI summary the SWOT of Indonesia’s printing industry as

shown in groups below;
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Indonesia is the largest country
in ASEAN, comprising 13,000 islands.
Currently, population is about 250 million,
household incomes of 3,974 USD per
person per year. The growth of the
economy was 5.5-6.5% over the past
five years. In the printing industry, the
group of entrepreneurs was established
as the Indonesian Printing and Media
Association (PPGI) in 1974. There are
959 members with 23 branches located
in 33 provinces and around 26,000
printers registered with the government.

The paper industry is an important
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supporting industry for Indonesia with
a total of 65 plants, production capacity
of printing paper is 10 million tons per
year. Domestic consumption is only
40% and 60% exported.

naussnokan Core Business
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Consisted of 3 main groups as follow,
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Text book: The government

support text book printing for all over

the country in total more than 50 million
students from elementary to high
school. The text book segment is still
growing and expecting to reach 120
million copies in 2018 and 158 million
in 2019. This is not including private
sector that expected to increase 60

million copies in 2018.
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Packaging & label: Total income was
23 Billion USD in 2017 and market
size is expected to continue growing

10% per year in the next 2-3 years.
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country’s education every year
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The huge paper market size is
supporting printing industry.
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Printing consumption has trend to continue

expand.
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Domestic printing text book

tax & import text book tax
have been exempt.

- nmsnunaaulnnldsadusadn g
The price is the main factor
« An79ueiugy
mile]g] competltion
« 29ANTEANHIUAIAINNAINAAIARINA
ldnuuatasnnslulsgina
Paper’s price is controlled by international

market
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THE NEW PRESIDENT OF THE THAI
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On March 21st, 2018, The Thai Printing Association
held the annual meeting. In this occasion, there was the

committee set up agenda and appointed Mr. Manit -
Kamonsuwan as the new President of The Thai Packaging
Association (TPA) during 2018-2020.

Here is unofficial speech from him (through Line

application).

Thank you for conveying congratulations on my new
position as the President of The Thai Packaging Association
(TPA). In my opinion, TPA will focus more on packaging
innovation and packaging printing technigue. This also
includes providing knowledge to improve automatic
packaging & technology. Packaging entrepreneurs have
learnt and developed their packaging technology for quite
sometimes. TPA should adapt its works & regulations to
move forward and keep pace with the development of

the country.
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Nowadays the packaging is diversified in method
and wide range of components. The more we learn about
packaging technology, materials, and packaging itself
which have been change a lot, the entrepreneurs and all
personal in this business sector must evolve o calch up
the new trend to gain more benefit. For packaging producers,
the extraordinary design to catch customers' attention is
not the only factor. The ease of use, products handle
cannot be overlook including problem free in production,
delivery and selling. TPA will join forces to integrate chain

supply of packaging and publish the knowledge to users.

One of activity that TPA should be the knowledge
center for printing & packing by inviting entrepreneurs with
knowledge of various fields related to packaging and
printing help guide those who are interested can access
to those knowledge equally. And also guide them to
understand actual circumstance in real time, because

technology rapidly change and effect every business sectors.
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PAPER Exhibition
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The Paper Expo China in Guangzhou is a trade fair
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for the paper industry and one of the largest and

most important fairs of its kind in China and throughout
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Asia. Visitors will ind the latest products and
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The Paper Expo China will take place on 3 days

* 1 ﬁ'u'jn\nuTm}j . maf’i 1 nuuw§t'gs1ug§ II'UD\'IFi\IIﬁCICIOU 1I3OAINS NSVINW™ 10120 from Friday, 25. May to Sunday, 27. May 2018
\ ( : 02-210-8888 Ext. 3067 54: cas-mkt@cas-group.com @9 : WwWw.caspaper.com Credits: https://www.tradefairdates.com/Paper-Expo-China-
C.AS. PAPER M11957/Guangzhou html NEVIANEWS | 15




///'

y
‘7 é\

_mﬂg$

B2 RS iES

e i 26 NHNAAUE 2561 “mmgmﬁqmiﬁmnm@mgaﬁu February 26th 2018, "a new starting point for the future”,
waslnasaast wWiles I 2018” Tuduau “qnﬁluﬁulmizﬁn%’u “2018 Gold East Paper WelComg to Spring Festival’ was held
At dpanilaazAsARLly Zhenjiang City Art Theater {901 in Zhenjlan‘g City-Art Theater Mere than 500 people-gathered
mnn’i’]"@ % ifmmmmmﬁynummm GEP tﬂmmﬂ@i togethehmth GEP top management the"winner of the.annual
= ‘C\ ﬁ‘v@']ﬂ YA Tuﬁumm‘lﬂmﬁm’lu'ﬂﬂﬁiﬁ stnvrng%wa,rd the employee representative, etc. The theater

u‘u AN "anﬂm T‘}:gﬂa‘.ﬂ’]ﬂ 2566'&% ; ‘ﬂSbfﬁTﬁmlL’Q\M’th warmth even in this colder winter. In the warm

’ ANl Q*Pﬂ'ﬁ’ﬂnmmi " .venue ‘Mr Wang rewewed 2017W|th everyone and also sent

"ﬂ‘?mun%umm. ) ‘warrﬁ‘w‘sh‘es and oordlal greetings to all employee and their

ﬂgﬂwﬂ%ﬁﬂdﬁﬁ‘{ fa‘ﬁfﬂy V‘\Fang aiso-made arrangements to work in 2018 to
X encourage the staff to stnve happily and meet the challenge.
i:z Vlcegfemden't \Jfangswce Presrdent Zhu also sent the staff

fuII of blessmgs memones moved looking forward to the future

AonltinlUadqy

C.A.S. PAPER

Bangkok, THAILAND The World's Besi Neuus | o m
. TegRuWIUTD(E Mizamo
1o Tsowuwiu _Ats

—.—menmiyg GNemical Solution brand “MIZAMO”

“Grgen Business” s the hot trend
in this year. Paper technigues wil
show you how important of printing
ink ¢leaning chemical and how
“MIZAMO" can help environment
ent health hazard. In

and

xt government fiscal
parad to adjust eco-
largets and to acce-
lHet disbursement.
fes in this issue will

B/p vour business

kogether.

idonldinduaoans
TS\)wuwu uToT&

Aitinuulnny : 1A2A 1 nuLRSYSIUNS NFoURYS008U PAAINS NSUINWY 10120
(, : 02-210-8888 Ext. 3067 BE<: cas-mki@cas-group.com @ :www.caspaper.com



HOBBY Club

“lwIkyuiuialo” KSo
“S28WS:WNsuUIN
3Q1¥12VWS:9Uns”
D.awWus

“Hanuman Wat Jai" hill or

I a W U S < j-a ﬂ’] a C] S' “Wat Khao Wong Phrachan”

B s _
] B 1 Lop Buri Province
: : i ar ‘3 as n} ar [
n I n Ej 3 CI 1 u 1 u _ : ﬁﬂ’ﬂﬂ@ﬁﬂ']’l?:ﬁﬂ@’muﬂﬂ:tﬂ 650 AT umﬂuuﬂmmqamm'lummm

P v = o w v oA La L
Va3 m'ﬂﬂ’m@:‘,‘uﬂiﬂﬁu?ﬂ LLV’]’L‘HW’lﬁu?nu’ltwﬂwalﬂﬂﬂﬁwﬂﬁﬂﬂﬂﬂﬁ

N b
IU a U U u d.u ah“ Li"l I zcj n 5 u @ - it T ; uﬂnmn‘ﬁﬂ’qLﬁumiﬁ’ﬂms‘:s‘ﬂﬂwixwﬂﬁu'\ﬂttﬂ:aaﬁnﬁawﬁ{

Khao Wong Phrachan is considered as the highest mountain of Lop Buri

00 000000000000 00000000000000C0000000000C0C0CC0OCCBO0CRO0S province for a long time. There is a stairs of 3,790 steps leading to the
650m above sea level. If you want to prove true love, bring your couple

¢ Fascinating historical love story places waiting for check-in

. - » to challenge to the top.
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Thailand has a long history and enchanted with magical charm, tales, faith that fascinate tourists f amuﬂumlﬁmﬁ‘ﬂﬁ:qim‘mqmtlw“mrmmm ﬂiwzu“mﬂl
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Mae Hong Son Province [ dawn at the end of the bridge and at the defile when nightfall.
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“Holy Tear" or “Khao Ngorn Nak”

The longest bamboo bridge in Thailand was built with faith Krabi Province

by people in the village for food offering to Buddhist monks.
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*Zut ongpae” in Tai Yai language means “Successfully pray”.
Those who walk along the bridge and pray until reaching
the end of the bridge will accomplish what is hoped for.

Locate in Hat Noppharat Thara-Mu Ko Phi Phi National Park, the
"Holy Tear” is the small well that water never dry. The well was
legendary told the tragedy love stories of “Naga”. Ones who pray and
wash their face with the water from this well will be fulfilled their wishes.
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ElliQ is the proactive Artificial Intelligence
driven social robot designed to encourage an
active and engaged lifestyle by suggesting activities
and making it simple to connect with loved ones.

Families with older people living alone will feel
more at ease when they get to know the robot "ElliQ"
from Intuition Robotics recently launched at the
Consumer Electronics Show 2018 in Las Vegas,
USA. As an intelligent robot that can be both
assistant and friend for the elderly.

The "ElliQ" small robot comes with a small camera
and removable tablet. It has the ability to respond
to a variety of commands, such as playing music
or video, sending and displaying images or text,
reading messages or telling stories, managing
appointments from calendars, introducing leisure
activities, including video chat.

The price is not been revealed yet. But for
these capabilities can make someone at home

much happier!
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Ms. Supitcha Korcharoenpanich, the owner of ANONA
Thai Herbal Aroma, started her own business with an idea of
how to successfully promote quality Thai products to
foreigners. ANONA aims to attract foreign tourists with a
premium herbal aroma souvenir of Thailand!

Inspired by the reputation of Thai culture and the
fondness for Ramayana giants, With that in mind, she
decided to conduct a number of market surveys to
understand foreigners’ viewpoints on things they love about
Thailand. Finally, she realized that the ‘wonder of Thai

herbs’ was the answer.

Ms. Korcharoenpanich then carried on with the
production of herbal medicine powder, with secretive
ingredients like naturally sourced Thai herbs and 100%
pure essential oil added for healing and relaxing sensations.
At present, with exceptional package designs, the product
can stand out from those available in the market. Uniquely
designed packages really help lead the ANONA brand
to success

The Ramayana giants, used for package designs,
can ideally represent Thailand. For ANONA Thai Herbal
Aroma products, the images of giants are designed to
possess the cute and chubby look. Inside a package,
there is a leaflet depicting the stories of each Ramayana
giant, while also explaining significant benefits of herbal
ingredients, conforming to the name ‘ANONA', meaning

good and adorable.

Credit : hitpMww.smeleader.com/%E0%B9%84%ED0%BBY%ADYENYB%
80%ED%B8%94%E0BBYB5YEDBBYA2%6E0YB8Y:08%ENY B8,
BB%E0%B8%A3%E0%B8%81%E0%B8%B4%EN%B8%88-anona/
http://www.anonathailand.com

Available at Nai-In Bookstore of Suvarnabhumi

International Airport, Terminal 21, and MBK branches,

ANONA Thai Herbal Aroma products can also be purchased

online via the company's website, Facebook, Instagram,

and LINE.

Despite over a year of business operations, ANONA

Thai Herbal Aroma gains huge popularity among local

shoppers and foreign tourists. Especially during festive

seasons, the brand can generate an increasing sales

number of 20-30% compared to the normal period of the year.

Aside from Thai people, Taiwanese, Singaporean, and

Japanese customers seem to be fascinated by these high-

quality products of revolutionary designs as well.

According to the brand owner, this splendid achievement

is derived from her strategic business insight in determining

the right target groups of customers, while thriving with

greater product development to highly satisfy the growing

demand for Thai herbal aroma products, leading to a

greater opportunity in maximizing revenues. In addition

to superior quality and excellent designs of products,

ANONA is considered one of the most successful emerging

brands of Thailand.
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