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NEVIA NEWS Issue 28, summer is going by, rainy season is saying Hi. The first quarter
of this year is full with joy in business growth. Trend for printing industry, GDP forecast, new
trend and opinion about printing business also present. In this issue, we are proud to present

new Ivory White Art Paper from GEP for you to create new design in printing.

Hope you enjoy reading our NEVIA News.
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“NEVIA NEWS” is a newsletter of C.A.S. PAPER CO., LTD.
published once every three months to customers,
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Push GDP growth 4%,

high stakes among numerous
internal and external
negative factors
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March 29, 2017, the Monetary Policy Committee
(MPC) unanimously agreed to the policy interest rate
at 1.50% per annum after evaluating that Thailand'’s
Gross Domestic Product (GDP) would shift in a positive
direction. The MPC had revised its forecast on the
Thai GDP growth from 3.2% to 3.4% due to the
recovery of the export sector and the increasing
number of foreign tourists making their journeys to
Thailand. This was in according with the Ministry of
Finance’s previous forecast on the Thai GDP, saying it
could shift by 3.6% and would even achieve a potential
growth of 4.0% for the entire year, followed by the
continuing expansion of the export sector.
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Mr. Chao Kengchon, Managing Director of
Kasikorn Research Center, unveiled the Ministry
of Finance’s forecast on the 4% GDP growth
would result mainly from the expansion of the
export sector. However, based on the Fiscal
Policy Office’s hypothesis, the Thai GDP would
grow by 3.6% for the entire year, while the export
sector would be able to expand by 2.5% only.
If the Thai GDP could increase to 4%, the national
economy would shift slightly by 0.4%. Collectively,
to make that idea achievable, the export sector
would have realised a 4-5% growth at first,
according to Mr. Somkid Jatusripitak, Deputy
Prime Minister, who formulated the policy

framework for the Ministry of Commerce.
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For the first two months of the year, the Ministry of Commerce
announced that a 2.5% export expansion was considered a good
figure, with a strong growth of 60% for rubber and 30% of petroleum.
However, people were still anxious of rising prices of commaodities,
management of individual debts, and aspect of employment.
Consequently, people’s purchasing power was quite sluggish in the
first quarter. This might also be resulted from the government’s
economic stimulus measure issued in the final quarter of 2016,
where people had been urged to increase their spending following
the financial assistance approved earlier by the government. In 2017,
during the Songkran Festival, although the government had
introduced no economic recovery aid, people’s purchasing power
was anticipated to remain positive, particularly during the second
half of the year. For whatever extent, Thailand might keep pace
with the global market development, including prices of oil and

commodities in general, that would be concerned by the US.

According to Mr. Rachatapong Suksanguan, Vice President and
Manager Business Risk Research Department of Krungthai Bank,
upsizing the Thai GDP to 4% might have to rely on a minimum growth
of 3% of the export sector backed by the consideration of various
import volumes. It would be significant to push forward private
investments and maximize the consumption value of the private sector
itself. There was no sign of recovery for the private investment sector
yet. However, private firms had been encouraged to increase their
investments to achieve a solid growth of 5-6%. At the same time,
the national consumption rate was required to shift above 3% as
consumption held up to 49-50% of the entire Thai GDP figure.
This year, people’s larger spending would be seen due to the
government’s announcement on its short-term economic stimulus
plan. As the plan was practiced efficiently, Thailand would possibly

achieve 4% of the GDP growth for the entire year.
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MARKETING Update
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Digital media use of Thais grows rapidly. It is the result of many factors which support
"Living online". According to a survey conducted by the Thailand Consumer Barometer
conducted by TNS, the Google Consumer Barometer provides information on Thai
internet usage behavior as follows:
http://www.brandbuffet.in.th/2016/09/thailand-consumer-barometer-google-2016/
http://www.whatphone.net/news/google-consumer-barometer-2016/
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70% of people use
a smartphone
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Google research shows 85% of Thais
use the internet every day and 58% use
It during watching TV - .
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The number of

smartphone users
has increased by
126% since 2013
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“When | need information, the Internet is the first
place i look™- says 76% of internet users
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- 0, :
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every day AuvnteyaduAifisieents | for product information
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Internet users
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50% under 35 years are looking for products via smartphone

just as often as via computer 70% of onliners under
35 years watch online
video via smartphone
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When people are watching TV, There are more people under 35 years

94% are using their smartphone using smartphones than computers . ) .
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JusaLmtl 2013

The number of daily Internet
users has increased by 89%
since 2013
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CAS @ Activities
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PACKAGING AND

PRINTING FOR

THE FUTURE:
FROM IDEA TO SHELF
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20 - 23 Sep 2017

BITEC » Bangkok
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A tripartite collaboration between Messe
Dusseldorf Asia, The Thai Packaging Association
and The Thai Printing Association, PACK PRINT
INTERNATIONAL - driven by the global expertise
of drupa and interpack, is quintessentially
Thailand’s packaging and printing trade fair for
the industry, by the industry.
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PACK PRINT INTERNATIONAL 2017 - the International
Packaging and Printing Exhibition for Asia returns for its
6th during 20 - 23 September 2017 at Bangkok International
Trade & Exhibition Centre (BITEC), instalment with a
renewed focus on the packaging sector. The exhibition
will present the entire value chain that is, from ideation to

creation bringing to the forefront the full spectrum of the

printing and packaging sectors; from developing new
products and technology to creating packaging that
protects food for a longer shelf life to digital printing’s

economic and speed-to-market advantages for mainstream

package decoration.
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www. pack-print.de

As Southeast Asia’s most prominent event for

the packaging and printing sectors, PACK PRINT

INTERNATIONAL has garnered consistent stellar

results for both exhibitors and visitors with

its ability to:

» Address current and future demands by
showcasing cutting-edge technologies

« Connect top manufacturers and leading
brands to active buyers and influential decision
makers

« Maintain regional market-relevance by staying

on top of global industry trends

http://www.pack-print.de/en/show-info.html
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PAPER Technique
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Labels and
Packaging

Commercial/
other printing

Security

Office stationery

Advertising

Directories

Catalogues

Newspaper

Magazines
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gﬂﬁ 1 yarmaIAIURNNanLsEInnsnge) (2549 - 2559)
Values of the global printing market classified by types of products (2006 - 2016)

PIRA unveiled the world’s printing market
situation in 2016, stating that the global production
of printed materials achieved around US$844
billion, a rise of 6.7% compared to US$791 billion
in 2011. The increasing proportion of the label
and package printing market had immensely
influenced the printing industry as a whole
(see Figure 1), which could strategically set
directions of the printing business for the next
coming years. The value of the said proportion
was estimated to shift to US$365 billion or a

double increase compared to the commercial
printing market. Referring to the overall aspect
of the package printing market, health products
is still the largest focus, followed by food and
beverage. However, as the values of the food
and beverage markets were combined together,
the value was exceed half of the entire value
of the package printing market and would shift
steadily in the near future. Printing of disposable
tea and coffee cups was expected to achieve

a quantum leap as well.
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In Thailand, the coffee shop business gained massive popularity
in line with the global package production rate. In 2016, according to
the survey, 31% of coffee shops preferred paper cup, while another
27% relied on plastic. Nevertheless, food packaging manufacturers in
Thailand had shifted their focus towards the use of biodegradable
plastic from farmed crops and natural plants in the country, as part of

the goal to promote eco-friendly practices.

Nowadays, paper and plastic cup printing providers in Thailand
use dry offset printing system. The dry offset printing machine is huge
and can run automatically with its designed exclusively for cup printing.
Dry offset UV ink is used to ensure high-quality printing, reflecting in
exceptional designs and vivid colors of finished products. Additionally,
there is a flexography has been developed for cup printing too. For a
small quantity printing, the pad printing system became the better
choice. In case of sheet-fed printing before assemble to shape a cup,
both dry offset and flexography can be used.

However, it is compulsory for beverage cup printing providers to
focus on consumer safety by using good quality ink that cannot
permeate through the cup, ink transferred when holding, or be melted

easily by heat or moisture.
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Pad printing system

12 | NEVIANEWS

NEVIANEWS | 13



CAS @ Impression

unduniual
AfUUSYNS Kaogugv

NSSUNISWYQNIS USUN S151MSWIUW (2002) 9110

doitiovonunANUNISWUWAIETUADAUU Paper
Technigque Uu NEVIA NEWS aUudIdsuIRgsGon
WidUs:aunisaiasvufussaonnons:aly AuUs:gNs
Kaogu NSSUNISWYANIS USUN S15INISWUW (2002)
J7a Avsurvaniafivds:aunisninisringsio
Tuaanalnu

CAS@Impression
Mr. Prayuth Loryuenyong

CEO of Racha Printing (2002) Co., Ltd.

Continuing the paper cup printing in the Paper
Technique article, this issue of NEVIA NEWS is
honored by experienced personnel in the fields of
paper cup business, Mr. Prayuth Loryuenyong, the
CEO of Racha Printing (2002) Co., Ltd. He is here to
share his experience in this business.
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:Racha Printing’s point of view on paper cup printing

business

2 15 years of experience of managing printing house,

Mr. Prayuth sees that packaging business has higher
tendency to expand more than any other printing
sector and most of the printing house had the same
direction. Therefore, he decided to install the first cup

forming machine 5 years ago

: The turning point of business expansion

: Mr. Prayuth had the idea that running paper cup

printing business is like a continuation of what he is
doing and using the existing tools, knowledge and
experience. He didn’t expand this business because
other printing sectors are declining. He continues the
other printing sector and maintains relationship with his
loyal customers although the profit may be less but there
are still new customers coming in. As for the paper cup,
the company does not only produce according to the
customer’s orders but also for wholesales for various
shops with approximately 3-4 million pieces per month
from the total of 10 machines. By the end of this year,
3 more machines will be installed to meet the increasing

demands of customers.

G The competition in paper cup market

A: Mr. Prayuth does not give a lot of attention on the
competition in the market because in the market, there
is already an intense price competition. However, the
company tries best to not introduce anything that would
affect the company’s investment and market price
negatively and he feels that the reduction of the price
will only result in low profit. Nevertheless, Mr. Prayuth
said that competing against oneself by controlling the
investment is the best way to enable the business to
enter the competition in terms quality and service rather
than pricing. Therefore, Mr. Prayuth chose to use
automatic machines for most of the production to reduce
damages that could cause from human error. This year,
Mr. Prayuth sees a 5% growth of the company’s sales

from the addition of new machines and products.

From Mr. Prayuth point of view, one stop
service is really the key aspect for any
printing business.

SIS
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PROCESSES AND PACKAGING
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'

http://www.thaipack.or.th
http://www.interpack.com/

DUSSELDORF, GERMANY
0410 MAY 2017
INTERPACK.COM

World’s Processes and Packaging leading trade
fair 2017 will be held during 4th - 10th May, 2017 at

Dusseldorf, Germany

Highlight is Industry 4.0 by the German Engineering
Federation (VDMA) presenting new machinery engineering
& innovative packaging processes in the packaging
industry. This will inspire packaging world in safety
technology, traceability processes, preventing counterfeiting

and copyright infringement of packaging unit.

INNOVATIONPARC will display innovation, solution
and packaging technology which can reduce food waste.
This fair include 3rd SAVE FOOD international assembly
in cooperate with Food and Agriculture Organization (FAO)

and United Nations Environment Program (UNEP).
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GEP @ Activities HOT Product

APP (China) SEERe s . B R (RTFHEAK
Has Highly Praised | 7 W | .. 25V ORYWHTEARTPAPER
By State Press and “ '
Publication Administrat!

APP [dSunisiayginasa
D1INAUNLIULDNAFOWUWIIKOSY

lunsdszguadasianipumalulagnisfiniusslszinadu ladnisdssguagduaainnisanfuauduiulingsie
Auandan nquLEIm APP szmeau Tnasaadiidnles uas naddaidu whilas 1a5uns@aginssfaind inaudiauasfaiuw

e 1 = & = o L o | - LA iE : ] 1 Application : Catalogue, art reproduction
wiieig Tugrusiidussdnsninisdanisingauuazdagnatuayunisfini@idas(green printing) N1ati19siiies ME: ZAER BA¥ME Fpe Bl S i

alEm ERTH commercial brochure/leaflet,
miwuwmmm(green prmtmg) PN mﬂmam‘mLﬂuumﬂummma@u HEE®E ML il b i bottle

LL@”ﬂﬁ‘“’U’Juﬂ’]?N@ﬁ]'&ﬂWNWNﬂWHWVﬂﬁ‘“VﬂL”IV]?WEI’]T]?LL@“’W@\?\W‘L& LL@“’@\?‘WNW :

BE: abhsER RERRK Features : Brilliant image, high smooth surface,
LL@$Lﬁ‘]2’(m@'ﬂ1/l\1'1/1ﬂ’13~l'lﬁ‘ﬂuqﬁ~l’]ﬁ‘1ﬁLﬂ@l‘ﬁwiﬁ]\ﬁﬂ@\iN@ﬂﬁ‘z‘ll]‘i_lﬁl'ﬂ@ﬂ'lwLLQ@@@NWHH )
' > = LB B good runability
E@ﬂﬂ@qﬁiﬂLﬂﬂmWNﬁﬁ‘Nﬂ]"lm

5 & . 128gsm., 157gsm Weight : 128gsm , 157gsm

APP (China)'s Gold East Paper and Gold Huasheng Paper won the
"green raw and auxiliary materials quality management advanced unit" for
outstanding contribution to green printing, especially was praised by the
State Press and Publication Administration in the annual green printing
summary in recognition of the General Assembly of China Printing Technology

Association.

Green printing refers to the use of environmentally friendly materials
and processes, the printing process produces less pollution, saving resources
and energy, and the print is easy to recycle waste recycling, printing way

has little influence on the ecological environment and natural degradation.
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BANGKOK

A Revolutionary

CiTy LiB

Knowledge Center
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In 2013, as Bangkok was designated
the “World Book Capital 2013” by the United
Nations Educational, Scientific, and Cultural
Organization (UNESCO), it has catalyzed the
establishment of the “Bangkok City Library”,
considered one of the nine compulsory missions
required to be achieved according to the
agreement under this honorable selection.

With the concept “Wisdom of Light”, the
Bangkok City Library is evolved to indulge
the acquisition of natural light. The entire building
area demonstrates prominent western designs
and decorations infused with a perfect
combination of traditional and modern Thai arts.
The Crown Property Bureau leases this old
building to The Bangkok Metropolitan
Administration to transform it into a new
knowledge center. The Library consists of four
floors developed to provide various information
resources.

1st Floor: Book Lending / Returning Station,
General Book and Magazine Zone, Reading
Zone for Visually Impaired People, Audiovisual
Room

M Floor: International Children’s Literature
2nd Floor: Thai / International Fiction and
Non-Fiction, Rare Book Station

3rd Floor: Thai Historical Library, Literary
Archive and Hall of Fame, History of Bangkok.
Include the Exhibition Zone, currently exhibiting
the stories of King Bhumibol Adulyadej's Royal
Development Projects under the theme “Father
of Seven Knowledge Sciences”.

Location: situated near Kok Wua intersection
on Ratchadamnoen Road, Bangkok

Service Hour:

Tuesday - Saturday 08:00 a.m. - 09:00p.m.
Sunday: 09:00 a.m. - 08:00 p.m.

Closed on Monday.
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A Robotic
Drawing Whiteboard
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Joto is a robotic drawing whiteboard developed for
you to create various styles of pictures and words from

whatever mobile equipment you prefer.

The first connected display that allows your pictures
and words to be drawn with a Joto pen. Joto can be hung
on your wall like an ordinary picture frame. This revolutionary
robotic whiteboard also allows you to exhibit your drawing
image or show your message you create on your computer
or mobile device. As you click to send your creation, the Joto
pen will start to portray that image or text on Joto’s white
screen equipped with an eraser and a dock as well. As there
is no problem of ink flow guaranteed, the equipment will
always be maintained in a ready-to-use condition. The Joto
eraser will perform its function efficiently to tidy up the screen,

making Joto ready for your image and text creation.

NEWS

SHARED LIVE

Joto can be installed anywhere in your kitchen to
provide you with a reminder to facilitate your daily routines.
It can also be placed on your pantry counter to display
your daily menus. For business, Joto can be perfect when
it is used for recording business appointments as well as

arranging required working schedules.

Using the Joto app on your computer or mobile device
like smart phone, you can discover, create, and share your
Jots, turning your images and texts into excellent ink drawings.
Additionally, Joto has been designed to support various forms
of social networking services, for instance, Twitter, Spotify,

and Trello.
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ETHNICA wenedngnannansy
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Credit : http://www.posttoday.com/biz/aec
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‘Credit'! http //\NWW mapager co. th-/lBTzCh‘anneﬁ

The ETHNICA brand, owned by Ms. Khemiya Singhlor, is initially
inspired by a fondness of traditional tribal textiles handcrafted
by ethnic minorities dwelling in the north of Thailand. With unique
designs and exceptional quality, these locally made products
have become popular among foreign shoppers from the US, Europe,
and ASEAN countries. Despite being introduced to the market
for six months tentatively, this Thailand-based brand gains huge
praise from both domestic and international customers. All
ETHNICA'’s textile products feature the charm of ethnic traditions
and lifestyles reflected in their distinguished designs and
decorations. Aside from being a newcomer of the industry, the
manufacturing of the ethnic textile products can surprisingly
boost lucrative incomes for tribal craftsmen.

Recently, there have been business talks with leading
enterprises from Laos and Myanmar aiming to develop the most
admired fabric products exclusively for consumers in the two
countries. Ms. Singhlor aims to make ETHNICA a successful global
brand within the next three years, where online marketing will be
a key strategy developed to achieve all targeted goals. Developing
a comprehensive website will help build a long-standing reputation
of the brand, particularly since it will always be displayed on the
first page of the Search Engine Optimization (SEO) such as Google,
Yahoo, or Bing, including brand marketing on social media like
Pinterest, Instagram, and other informative blogs. More importantly,
it is beneficial to seek strategic partners with similar business
concepts to generate greater achievement for the brand, getting
ready to penetrate the US market with the debut of ETHNICA
handbags.

As ETHNICA has become an internationally renowned brand,
its selling point will still continue to be inspired by the handmade
concept, thanks to traditional uniqueness and eamest craftsmanship
of ethnic minorities of Karen and Akha tribes considered key
weaving suppliers of ETHNICA’s masterpieces of fabric handbags,
with the approximate manufacturing capacity of 1,000 pieces
per month. The production of excellent tribal textiles is expected
to be promoted to members of other hill tribes in the country in
the near future.
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