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The first issue of the 7" year of NEVIA News
welcome you with refreshed rain which cool down
the extremely hot weather and bring lively new
green leaves all over the country. This issue bring
you to the joy of many eco-friendly articles. Such as
Eco-Products International Fair 2016 - showcase
eco-friendly products and services, technologies,
and innovative solutions, Carbon Footprint for
printing matters and “Lopifit” - the electric walking
bike. Hope you will enjoy all stuff in this issue as

usual.
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R&l keeps Thailand’s credit rating at BBB+
with the tendency of negative outlook due to the political factor -
economy is expected to be moderately expanded.

R&l considered Thailand’s credit still tends to be negative, itis
advised to observe political situation, the referendum of the draft
constitution and the election at the end of 2017 will be conducted
or not. Latest evaluation, R&l confirmed the credit rating of Thailand
and government bonds issued in foreign currency at the level
of BBB+ and government bonds issued in Baht at the level of
A- while the reliability of government’s short-term debt in foreign
currency was rated at the level of A-2, additionally, the status of
Thailand’s credit tendency was maintained negative.

Because the continuous expansion of Thai economy in
medium level and the cautious implementation of fiscal policy
has enabled the government to utilize the measure of economic
stimulation without the effect on public debt which was estimated
by the Ministry of Finance that the ratio of middle-term public

debt would not be over 50%. Although the current account is
surplus with the ratio of foreign debt at 30% of GDP and the
international reserve for 3 times of short-term foreign debt,
factors of foreign countries are still recovered slowly. Therefore,
Thai economy has to mainly rely on domestic expansion, especially
governmental investment. Although the performance of government
upon the fiscal policy with the deficit at 2.8% of GDP in the
fiscal year of 2016 has reflected the growth of governmental
investment, sources of funds investing in the large infrastructure
projects of government are from the loans of government and
state enterprises which are excluded the budget, so, the fiscal
status of government must be closely followed up.

However, although the government conducts the important
policy in tax system reformation for promoting the country’s
competitiveness and reducing the inequality of income, the
projects on the investment of infrastructure development which
were delayed due to the political instability still challenge whether
the government will be able to implement in line with the settled
target or not. Moreover, Thailand is becoming the future aging

society, resulting shortage of domestic labor, consequently,
Thailand should find urgent measures to increase potentials of
economic expansion such as the development of infrastructure
system and the development of high value industries, etc.
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GREAT EXPECTATION:

THE NEXT
GENERATION OF
FAMILY BUSINESS
LEADERS
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THINK TANK

MR. SIRA INTARAKUMTHORNCHALI,
CEO AND SHAREHOLDER OF PWC THAILAND COMPANY
REVEALED THE RESULT OF SURVEY ON

GREAT EXPECTATION :
THE NEXT GENERATION OF
FAMILY BUSINESS LEADERS

All 268 business successors in 31 countries
worldwide were surveyed and the result was
found that in next 5 years, 40% of worldwide
family businesses will be transited to next
generation successors. The survey in this year
was presented that 88% of next gens business
successors have their attitudes and expectations
to adjust the model of family business operation
to create the distinctive point of modernization
and universality. Furthermore, 52% of them also
realized on more responsibilities in the business
transmission to next generation.

The result of survey was also showed that
new gens of business succession has prepared
their readiness to step into the role of higher
executive, 70% of them decided to work in
general company where is not belong to their
family business to gain their experience, knowledge
and capability before returning to run their family
business.

“Family politics” threatens the transmission of
success from one generation to another genera-
tion.

One of prioritized concerns of new gens
successor found from the survey was expressed
that three main gaps threatening the success of
business transmission from one generation to
another generation as follows :

» Generation gap : Since executives in
present generation are not confident that their
successors will be capable enough to replace
them for family business management.

» Credibility gap : Business successors
considered that they must work harder than other
people in the organization to prove themselves.

+ Communication gap : The separation
between personal relationship within family and
working is necessary for family business as well
as the future conflicts will be avoided by the

communication with clearness.

“The business transmission from one
generation to another generation is not easy
to plan with effectiveness, the long-term plan
is considered as the most important thing to
do because successors who are transited may
confront lots of problems following. Therefore,
the system of family business management is
necessary to properly plan through the continual
and effective communication as well as the
development and training will reduce con-
flicts which may happen later.” Mr. Sira said.
Additional, skill, scale and business succession
are considered as the keys to manage family
business to achieve the success as well
as another important factor which business
successors need to concern in this year is
stakeholders.

“Digital Technology” : the turning point of
family business.

Presently, digital technology is assumed
as one of mega trends influencing on the role
of business driving, however, the adjustment
of family business to catch up with technology
has been the issue argued between two
generations due to the difference of under-
standing and concept.

New gens successors always face the
problem to motivate previous gens to give
the importance to apply technology in driving
organization.

Although new gens executives become to
see more importance of digital technology but
they have not known which part they should
invest in, the proper investment yield and how
to apply it to obtain benefits. Consequently,
executives should have the good business
advisor to support on planning future investment
and business expansion.
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MARKETING UPDATE
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MARKETING TREND 2016

SECRET OF 360 DEGREE

In 2016, every business needs to adjust itself to cope with both external

factors and internal factors and also needs to take a look whether you
have done following issues or not.

At present, the customer is the center of the whole plan for the
marketing strategy. you have to communicate with the customer in 360-degree
style through the use of both Above The Line and Below The Line marketing
approaches aiming to stimulate the consumption. Furthermore, if you
have website but you do not emphasize its importance as you should
be, this year, you should dedicate your utmost effort onto it. Because the
website is the tools to assist your brand rapidly growing up, especially
when consumers use smart phones all the time. The secret of using the
marketing strategy of 360-degree style are as follows:

1. Creation of Unique Selling Point

You have to build up the identity which is difficult to imitate which
is called “differentiate”. You have to be differentiated and aim to what
customers want, not what you want, as well as being you own style.
Therefore, manufacturing business has to create products which are not
only different but also unique (differentiate and exclusive).

2. Internal Customer Focus

Apart from generating income and profit, your employees are also
important in supporting the success of business because the sale and
income of the company are mainly generated by personnel.

Therefore, not only keeping good relationship with external customers
but also well maintain the internal customers.

3. Business Network

The present global business has the high competition (Speed) and
more demand, sometimes, the business network will create more power
of business negotiation, and consequently, the Power Strategy becomes
the most importance because it is the method to support the business
continuality and faster achievement.

MARKETING UPDATE
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Guideline to retain employees is 3R

REWARD RECOGNITION
Offer benefits 4 Show appreciate
to reward in public of their
employees great work.
with good
performance.

REMOVE BARRIER
Help employees solving problems to break barriers, do not let
your employees solve the problem alone. Be their good advisor.

4. Service Marketing
The word a service marketing for the year of 2016 is the issue
which the business should be emphasized in both service and marketing
because in the present world, 4P (Product, Price, Promotion and Process)
can be generally used to compete. But for the service, the marketeer
needs to understand the marketing on emotion. Sometimes, consumers
make decision base on their emotions and feelings.
5. Product Variety
As for marketing strategy, the business not only produces and
creates its products’ distinctive point but also needs to create choices for
customers because the business operation has to response and meet the
needs of customers. You cannot know all requirements of every customers
because the behaviors or the demands of each customer are different as
well as the business is unable to just focus on some groups of customers
but need to adjust itself to be the choice for every groups of customers
including to expand more markets and to increase other targets as well.

NEVIA NEWS .
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ER EXHIBITION

TOKYO
PACK

2016

Junaavaunia:inalulagussanturinihnynaniuode

914 Tokyo Pack 2016 tHusuuanssiuduawazinalulad
PN ay oma e X A e A
usTioun Alwgingelunitiaids lulidadun auduansdud
winan@lainen (Tokyo Big Sight) 5593193U1 4-7 ganan 2559
Mel@uuIfia "The Heart of Advanced Packaging Solutions
. . & s & 1 1 a Ao '
in Asia-gudTanussaimunadalniuisaite” lnodingueaed
Wunfrsauanfsugsnasznitedszme uazdauany
Ainssemamaluladuazussaimnanasie
Tokyo Pack 2016 1La4auIANTINUTTATUNAGA NMINEN
wazuinnssnuInaAmndmivgaainnisuaieg ldun
AAFANTINDIMITUALIATOIAN TUNUAZILINGT IAUTUAZ
w3aedand aufgulne uazdudigaamnssn lasluou
ATIAUAAITUAILZMILINIIUAUY NiNeutas 1Tu a9
dTUITAAUN MIANA MINARBUUAZATIAFOU NIV
LAZNIZANLFUAT NISHIAN8LAZNNTS LoLfa

TOKYO PACK 20186, the largest exhibition of packaging
technology in Asia, will take place on 4-7 October 2016 at
international exhibition centre Tokyo Big Sight.

As a reflection of TOKYO PACK theme for this year, “The
Heart of Advanced Packaging Solutions in Asia”, the exhibition
aims to be THE venue choice for Japanese and global
companies to exhibit their cutting-edge packaging solutions
and technologies.

TOKYO PACK 2016 will present state-of-the-art packaging,
production and processing solutions for companies in the main
sectors of food & beverage, confectionery & bakery products,
pharmaceuticals & cosmetics, non-food consumer goods,
industrial products. also on show will be a range of related
services; packaging materials; printing; testing& inspection;

logistics & distribution; and recycling& disposal.

NEVIA NEWS
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THE FUTURE
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PRESS RELEASE ON THE 11" THAI PRINT AWARDS

Organized by The Thai Printing Association

FHNANMTANK Y BOAIANINIUIZNINFIRNNNLAITIR AFIN

11 %38 11" Thai Print Awards nmeldalawnss Inspire the Future
Lmﬁ’umashLLﬁﬁamﬂmaaq@1mmﬁumiﬂuﬁua:mia}ﬁmﬁ o
Fooladaain 7 44 22 Tssusuifumaunsud wan undadas
dlarheTud 25 N HNIAN 2559
LdilEANUszannsUssmedudn 3 9% Ae Ussands
ANW 3 J@ (3D Printing), Usstnnnisaanuuy (Graphic /Functional
Appeal) uazUssnnANNAa319a53R (Creativeness) 5asdlitfinas
Uszmanoan 31 31ems lnaidaSunasudoud Tuil- 25 NINYIAN
2559 uazlszmANaTUA 6 Auenen 2559 stamé‘ﬂwﬁwﬁﬂ@iﬁ

www.thaiprintaward.com

AUIANMEN

The Thei Printing

The Thai Printing Association released its news of the 1 1" Thai
Print Awards which holds the slogan of "Inspire the Future-The
future inspiration of Printing and Packaging Industry" at the Lotus
Suite 7 Room, 2™ Floor, Centara Grand @ Central World in the
afternoon of May 25th, 2016.

In this year, 3 categories awards are added which are 3D
Printing type, Graphic/Functional Appeal and Creativeness, totally
31 awards for the contest of this year. All works to be contested
will be accepted from-July 25", 2016 and the contest result will be
announced on September 6 th, 2016, for more information, please

visit www.thaiprintaward.com



JIUIaguauassA

JUNISWUW [NY

2099

Woud 21 finwien 2559 aRRUSEARINNTINMTANN
¥ Fawaasdassaiiodlusumsianting udl 3 Hgweu
o Hasueagn lssusudlanmeiaa o Jzenfwn lagluoud
mil,mmﬁmm%la\‘i “Drupa 2016, The Challenge of Shift or
Changed-snsitasuutlasdusime” Tag se.umsne WA
WNAI UAT 37 A3, B3 WIYALETY waz “The Shift of Technology
for Better Planet-wnalulafimsiisini/aouusas tiannusiediu
anglan” ‘[méwﬁmﬂ‘%aﬁm gt wazmaluladnisdinw
1N Ricoh, HP taz Heidelberg aolEhmuownliudueaans
Annaadlan iauﬁﬂ‘ﬁﬁﬂLm:ﬁﬂumiﬂ%ﬂﬁumaﬁqiﬁaéqﬁmﬁ
Tudszine ﬁmiﬁ’umaul’»flun”niidimmil,ﬂ%f'aﬁﬂil,l,a:mi
AILANNIHAAULLDIATIN waldansnsalinsnenslase
AUszNTNMNUAZEINITOADURUDIANNADINITUDIAAIN L
aa'wi'm&aé’mﬁuvguﬁ@i’wm

FoluiuaSeilEARTdenauduntelsz s uanius
RAEIMNITNNMITANN anamuwesiay daazTauzle@ (wen
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June 21, 2016-The Federation of Thai Printing Industry
held the annual party on “Thai Printing Day” at The Emerald
Hotel Bangkok on Ratchadapisek Rd. In the party had a special
dialogue on “Drupa 2016, The Challenge of Shift or Changed”
by Assoc. Prof. Pakamas Pachonklaew and Assoc. Prof. Dr.
Aran Hansuebsai. Special seminar on article “The Shift of
Technology for Better Planet” by leaders in printing business
such as Ricoh, HP, and Heidelberg. The seminar addressed new
concept of printing business trend that became the digital era.
This printing evolution drove printing business to integrate
all resources and develop efficiency process control to rapid
response to customers’ need with less cost.

This occasion included the presidency of The Federation of
Thai Printing Industry handover ceremony from Mr.Phongdej
Sajjaratanachote (The President of Thai Screen Printing &
Graphic Imaging Association) to Mr.Noppadol Krairiksh (The
President of The Thai Packaging Association).

ACTIVITIES
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PAPER TECHNIQUE

ANSUBUWRWSUIVOIZIWIUW

Carbon Footprint for Printing Matters

AsUaasATEaUNTZANANNTZLIUMTHANFIRNALAZAANTTHAGY
Mngutias audinslindsnumszudiazmamda Suduameddny
asmafannzlaniou Geazdsnansznudaiiniinsiiinvaonywd

QI aada 23 A dlg % 23 a U 1
wasieiidiouulan AaSaunszaniuiidsznoudlefng 6 wia ldwn
anSuaulaaanlod (Co) iy (CH,) TunFaeanled (N.O) lalasvigon
lsanfuau (HFCs) waing-aalsaniuau (PFCs) uazdainaiianasuy
aalsd (SF)

. ° - e A I v

AsvinnsdssiunisdassfnoiSaunszan asudasanfienann L%
agluztvasinaeniuaulasanladiiauwiuazeildiGandy m%ﬁuauﬂﬂ

Y i . . Mo
W3un (Carbon Footprint) laguwanieuaznaninamnisdsziiuldwem
X A v & X & o
Julaganznssumameaiiafiuanivaunaniunveslszinelng eld
mMseiulasensanuINtaszrIasinsuSmITRaNsAaSaunszan

& = > 1 a 4! va o o vV 3
(Emru) uazgudinalulad lavsuasTaguvismd delddinedavindarvue
WwnzapINARNMTE R URIRNA Budaldnannsmsdssiiueaaninans
Finvasdenun asuamsliundeingAunszuaunanda maldauuazns
MAALFHTINHRAAUTATINT LU

suUnuunsus:iou : m%uauvjmw'%luﬁmméeﬁuﬁ agl#3uny Business-

to-Consumer (B2C) ﬁmumamwé’ﬁzﬁﬁ 1 Goutiseanidin 3 g woil

1. #uth (upstream) ATALARNMIIRNNUDINRAY (procurement) nau
Eingnazuaunsnde 1iu nazan nENWNW ualWa sheedl sands
M IUHES

2. fumauniswaa (production) ASUANNTEBNLUL FUHANK AN
IUNAIRNANIIUTTY UAZINIAAEY

3. Uaerh (downstream) nsngds msldann nsinda (disposal) waz
mMs3auvinlnd (recycle)

Greenhouse gases emission of printing matters producing process,
activities, transport and disposal are factors of global warming problem.
This problem impacts our daily life and all life on earth and it is getting
worse. Greenhouse gases consist of Carbon dioxide (COZ) Methane (CH4)
Nitrous oxide (NZO) Hydro fluorocarbon (HFCs) Per-fluorocarbon (PFCs)
and Sulfur hexafluoride (SFS).

The greenhouse gases emission will be calculated by converting those
gases emission into Carbon dioxide equivalent - COZe - called “Carbon
Footprint”. Carbon Footprint assessment scope and method have been
developed by Thailand Carbon Footprint Technical Committee under
Thailand Greenhouse Gas Management Organization (public organization)
project collaborated with National Metal and Materials Technology
Center (MTEC). This assessment scope and method has been defined
Product Category Rules: PCRs for printing matters by using Lifecycle
Assessment : LCA.

Assessment method : for printing matters is Business-to-Consumer

(B2C) evaluation.

1. Upstream - begin before printing process start; procurement of raw material
- paper, ink, printing plate & mold, chemical etc. including transport

2. Production - begin with design printing plate & mold process, pre-press,
press, after press, packing and transport.

3. Downstream - using, disposal, recycle

2. Production

3. Delivery

WD
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PAPER TECHNIQUE

Carbon Footprint calculation method is the multiply primary data by
secondary data of all processes, and then accumulate total CO2 emission of
that job. Primary data come from actual observing of all activities and material
consumption in printing house such as paper, ink, mold, electricity, binding,
moving or transport distance. Secondary data is coefficient COZe from
each particle of those printing matter which provided by reliable sources
such as Thai National Life Cycle Inventory Database and/or international

organization published paper.

Table 1 Sample data and calculation of Carbon foot print of a text book from
Chulalongkorn University Printing House (500 issues with 4-color printing
on 2/S coated cover paper and 120 pages of black and white printing on

wood free paper)

Vumou (Process) U998 (Factors) ?;j:ftfjii:i::ts CCoOé? % ms?JoeliJoL:nE:;J Co, %
2 Total CO2 emission
QNEL TP ETNTEN N3z wn Cover 0.64 kgCO /kg 2.3% 297.171 kg 43.6%
wazn3l4 (Procurement) nszanmielu Page 0.98 kgCO Jkg 19.5%
wRAANA Ink 2.57 kgCO Jkg 0.9%
e iimu Fountain Solution 0.20 kgCO Jkg 0.0%
IPA 2.13kgCO Jkg 0.0%
LHANY Plate 12.50 kgCO Jkg 20.9%
nsuaa-lanszualuia MYUHANA Plate Processing 0.43 kgCO fkw 10.1% 340.556 kg 50.0%
(Production) aanuuy Saniih 3w Art work 0.43 kgCO /kw 17.1%
ANA Press 0.43 kgCO /kw 10.8%
yinLaN Book binding 0.43 kgCO fkw 11.7%
inaauin @1esiugd UV coating 0.43 kgCO fkw 0.3%
nsaads (Delivery) M33eds-30U330N 4 &8 7 @ 50% load 0.28 tonCO /km 0.1% 0.792 kg 0.2%
7 MT 4-wheel truck 50% load delivery
namaauazIaurinlal nsrfanay Landfill 2.93 kgCO /kg 5.0% 42.509 kg 6.2%
(Disposal&Recycle) Bauyilnal (n3zanw) Paper recycle 0.17 kgCOZ/kg 0.9%
Reauyilnal (LaAns) Plate recycle 3.16 kgCO /kg 0.4%
HaTINHINNA Total (kg-CO):  681.028 kgCO, 100.0%
WasINAaLaN Total per unit (kg-CO)) : 1.36 kgCO,

ﬂmaaLauuﬁlﬁmmsuauwmwmw 1.36 kg-CO, maﬂmaa 1 1w @9
mumaumiwamwmslwmmni"wumﬂmmmsaﬂaw 50 detmnnseiin
mul,waaﬂmmiuawgmwsummaawuw Sofluntinfiaaslsefind uaz
qmmmﬁuﬁtﬁlm%’m iaNﬁeéu’ﬂméeﬁuﬁﬁazs’mﬁ’ua@msﬂa’aﬂﬁw

Saunszan
rking with
the Corbon Trust 101g
‘ 100g
c02 CARBON
LABELS.ORG
England USA

Thailand

From this sample, Carbon Footprint of the book is 1.36 kg.—CO2 per
issue. 50% of emission is from the production. Carbon Footprint reducing
process of printing matters are printing house, all related parties and

consumers’ mission.

Japan
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Worry about keeping nice boxes but no space !
No need to worry anymore.
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UINNSSUNaIWIFBWUIA (Premium Box)

Flat Box-Foldable Premium Box innovative
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Common problem when deliver finished premium box
is the space. Finished size of premium box requires large
space. Khun Adoon Piammanus & Global Printing and
Packaging (2013)’s team are realize and try to solve that
problem by creating a particular innovation for premium box
design that can save space of delivery and storage.

The team came up an idea that the most efficient space
usage is flat shape. R&D initiated “Flat Box - Foldable
Premium Box” project to solve the finished box space
problem and become the new innovation and unique premium
box design. Flat Box will use magnetic field from magnet
placed in flat box to assemble the finished durable premium
box.

After launch the trial production goods, GPP introduce
Flat Box to end-user. The first Flat Box product is foldable
shoes box brand “RHINOOI”. The product aims for sports
& healthy lovers. With chic design, the foldable shoes box
will attract modern life style. Moreover, material of this box
is paper that can be reused, recycled and eco-friendly.
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' Website : WWW.GPPTHALCOM
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WE OFFER THE RIGHT PRODUCTS AT |
THE RIGHT PRICE, ECO-FRIENDLY
AND SOCIAL RESPONSIBILITY
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Asia Pulp & Papar Group
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EPIF 2016 AWARDS
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ECO-PRODUCTS

INTERNATIONAL FAIR 2016

e’

ANNIVERSARY

Deputy Prime Minister, Air Chief Marshal Prajin
Juntong, gave the opening speech for “Eco-Products
International Fair 2016” (EPIF 2016) on June 8" 2016
at Bangkok International Trade & Exhibition Centre
(BITEC) Bangna. The EPIF 2016 was held through the
collaboration between the Federation of Thai Industries
(FTI), Thailand Productivity Institute (FTPI), and Asian
Productivity Organization (APO) Japan with the theme
“24-Hour Eco-Life”.

EPIF showcase eco-friendly products and services,
technologies, and innovative solutions derived from both
traditional and modern knowledge. In the EPIF 2016, also
be joined by the representatives from several leading
companies in Thailand to bring new perspectives on
diverse environmental topics to all visitors of all ages
included entrepreneurs who want to update trends for
product development or the interested general public.
The eco-kids activities included fun learning which
cultivates kids’ awareness in environment with fun and
fruitful activities.

Asia Pulp & Paper Group is one of the exhibitor that
won EPIF 2016 Awards. And it is the only one of Indonesian

company that has been awarded.

https://www.asiapulppaper.com
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Gold Huasheng Paper won the bid of

GENERAL SECRETARY Xl JINPING IMPORTANT
SPEECH READING SERIES (2016 EDITION)
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Recently, the bidding meeting was held by the Publicity Department of the Com-

munist Party of China and Learning Press. With their excellent quality of paper products,

APP (China)’s Gold East Paper, Jinhai Pulp&Paper, Gold Huasheng Paper won the

bid of "General Secretary Xi Jinping important speech reading series (2016 edition)™s

paperback cover, hardcover cover and text after several rounds of competition.

To deeply study, earnestly understand and conscientiously implement the important

speech of General Secretary Xi Jinping, the "General Secretary Xi Jinping impor-

tant speech reading series(2016)" was written by the Publicity Department of the

Communist Party of China and authorized to Learning Press and People's Publishing

House for printing.

T,

NEVIA NEWS @



HOT PRODUCTS

NEVIA InSuiigsialidu
dNYOAIUSUAIIKINIUNAINDIDEN

NEIVA Brand of APPGE was honored
“THE RENOWNED BRAND OF ZHENJIANG”
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NEVIA NEWS

May 2016; Zhenjiang Industrial and Commerce
Bureau selected out renowned brands of Zhenjiang.
Nevia brand of APPGE was honored.

Since 2002, after more than 10 years of development,
"NEVIA" art paper has been unanimously endorsed
by the customer, earned trust of domestic and foreign
customers.

As a modern paper making enterprise, APPGE
has a complete product line covering C1S art paper,
C2S gloss and matt art paper, HSWO, digital paper
and white kraft paper. With years of accumulated
technical advantages, APPGE promoted brands of
“NEVIA” into international market, which enjoy high
reputation among customers.

Adnuiulkey : 1azh 1 nuUIRSYsIENS 1UNV3000U IIOAINS NSUINWY 10120

f,:02-210-8888 cio 3055-3067 &3 : cas-mkit@cas-group.com

! WWWw.cas-group.com
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Black core integrated playing card paper of
APPGE Awarded the High-tech Products Certification

APPGE ldlfuianssnuazinaluladsuganel#ldnszansudednivinunudsmiiuioue
v

HANHAVUAIF nazaeiamanifeundlusuanuutouss uazdonguldd nudanisuee
lasmandassmalulagiasnmandunuldlussduni ilfmnsiunmmaalfludanamn

luifaatiulwnaraziia vielwlininas luinueeg Seasiiduddglufanssunadany

, o s R N iy e o et g

aynawiurauaaalunaine Fefsasiunlinnazimaiawusddousaiiios anitlunns
FFuuaznsynaaansea e dsdansurinlwuas APPGE azmmiﬂﬁmmauﬁwgmmmmwﬁ
A v a v ' A < v o av o
nifaaiwidueaiavasdudianndwlssmeldluign uazaznaeidusngwliiumaddavann
fusnludsznaldddetin

Black core integrated playing card paper of APPGE was awarded the High-tech Products
Certification. This paper was improved by technology innovation at the aim of achieving
excellent opacity within thinner adhesive layer.The paper has good properties, such as bonding
strength, folding strength, elasticity,etc. The production cost of this paper is reduced to some
degree,making it suit for volume-produce.

Playing card is an important way of entertainment in people’s spare time life, which has tendency of
sustainable development and updating demand. Research and promotion of playing card paper
of APPGE will change structure of upscale market, break dominance of foreign brands, and
promote research and development of domestic brands.
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LIFE INNOVATION
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: .L’obiﬁt-"tﬁé electric.wallking bike-started as a small idea”

when Bruin Befgmeester, the folinder of the Lopifit, was
exergising onhis cross trainer in his garage, wondering
H5‘\7\'I for- use the treadmill olitdoors? Wouldn't that
be much more fun.including the fact that | can enjoy
nature? What about.a treadmill on wheels?” Bruin
worked foryears to get it right, on what is now called
the Lopifit -@ unique produc't' that gained worlldwide
attention from the moment Bruin ‘took- the. electric
walking bike outdoors:. .

The Lopifit is a totally new way of moving, a fun and
environmentally friendly way of transport. With the
electric assist it takes-no more effort to walk then

 WALKING
BIKE

“a walk in the park”. Not only good for the environment

yeta fJﬁ'and healthy'way of exercising. When you are
walking on the Lopifit, you push the treadmill backwards
with your feet. A sensor is registering the movement
of the treadmill and gives a signal to an electronic
device, which will activate the motor. The motor now
supports you:to continue the walking movement. The
electric assist in combination with the gear is boosting
your- walking pace up to the speed of a regular bike.
Using the brake will shut off the motor immediately.
If you are going downhill, then a freewheel function is
activated. At maximum range of 55 km., the display
has a bar which shows you the status of the battery.

NEVIANEWS (23



HOBBY CLUB

blisby

www.blisby.com
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blisby.com was born by the get-together of people who love art works,
invention, and handicraft and obsess creative and stylish works, the
website has been established to gather people who admire hand-made
products and artists in many fields to meet and group as the biggest
community of art works. Furthermore, this community also aims to exchange
knowledge and inspire new generations who are still reluctant to step into
the world of arts and hand-made works and perform itself as the new
biggest online market of arts and handicrafts. It is expected to strengthen
all artists, designers and hand-made craftsmen to be able to present and
sell their works to more people.

We want art works and handicrafts being more than hobbies, we wish
many good and creative works in each type are acceptable as the art works
and the owners of works can earn money while their soul and mild are
nourished in the same time. If anyone thinks that his/her hand-made works
made for fun are not as cute and chic as others, please stop thinking like
that and do not compare your work with others because each hand-made
work has its own style and different cuteness and charm because that
is the identity of hand-made works with the concept of one piece in the
world. You are advised to show your works right now, please believe there
will be one (or many) people certainly admiring your works.

AL : http://www.blisby.com

‘ NEVIA NEWS

] Wiaxl §fofud) [Hossh [Feog g | e
b]]Sb}F

e, @ Blisby App 60UH§!HTLII¢DH!PE§'J @
-

anumiu-mEusmnm

Bufae

[

L e L T

St

e,

]

~= il == Wi
== = & a ’..“".’;‘.’:T“’ m!
= llualll 0= HXE

m;ﬁ'fla.ﬁuqnaa

ol e dree drwes ad widis g

auilra)

e Bbid s

HE:ZRE <8 NG

woincrde O T B

Blishy Saller Comies

Funaineyom Ty o o e e o v T 0 e s w7 Tad ek s =

B Blisby Seller Corner

Sl ==

Bisby mudodin

Banghoh Bost m BK® U INC...

wisa S0 PayPal S8 pep ] 000000

i s o TR e e T T
P N

apma oty = weessss P e ek g, oy b, e s e



—— FHE RO AL —

Torinsu walilnuluussnturiasuassA viginu sNeaIRFAIIUS:INA
Thai-fruit ice cream in the creative packaging is the outstanding selling point

IDEA

to penetrate foreign markets.
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Khun Premsuk Preemkamol-Global Inter Food & Beverage Co., Ltd.
created the recipe of fruit ice cream under the brand of “The Royal” in
packaging design to imitate the shape of the fruit, emphasize on penetrating
foreign markets.

The ice cream branded “The Royal” has its originated idea from the
popular of Thai fruits among foreigners. The first choice of creation is
“coconut” because of its well-known flavor. From selective of high quality
coconutonly from Surat Thani Province, they produce non-dairy ice cream
full velvety texture with the raw chunk young coconut meat mixed-in makes
the flavor similar to eating fresh coconut. Next on the line is “mango” which
selected only 100% A-grade of Barracuda mango as main ingredient. The
smooth texture provides the feeling of eating real fresh fruit.

From many exhibitions, the attractive fruit shape packaging representing
the fruit ice cream inside is obviously drawn attention from customers.
Another innovation is material of the package which is 20% wood reinforce
with polypropylene. It has been specially created by focus on environment
concern with special created for food contain. This is considered as the
admirable and praiseworthy marketing of the brand.

At present, The Royal products are exported to many countries such as
South Korea, Japan, Middle East and Europe. Current production capacity
is 10,000 cups per month and about 70-80% is for export and the remaining
is sold in domestic market but the customer target is still foreigners. Their
business plan is to increase the variety of products which expected to
produce pineapple ice cream and durian ice cream or other fruits. And the
concept of Thai fruit flavor with packaging designed by that fruit shape is
still maintained as it became the image of the products.
AUAazNWUS:NoU :
http://www.smeleader.com/

http://www.manager.co.th/iBizChannel/
http://theroyalsiam.com/
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iInSouniniEy (Binding Machine)

finunvaulfiiu (Hanger)

Hanger /03 Hanger #1og inSoariiduns:any 3:1 Indouiniduns:qng 2:1
(Wire Comb Binding) (Wire Comb Binding)
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Star Wire Combs Co., Ltd. Tel. 02-210-8888 mo 3056-8 Fax. 02-210-8809



