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NEVIA NEWS has now reached the final issue in 2014,
and is on the verge of being a part of the new economy of
ASEAN. In this issue, we will be counting down together
among the many occurrences revolving around the AEC.

Prepare the readiness to enter the AEC in the first
article about economy prediction in Countdown to AEC,
ASEAN Economic Community offers major benefits”, and
learn the practical facts about Southeast Asian nations in
“Think Tank” that this issue of NEVIA NEWS has fully
gathered the contents for better understanding about the
events happening around Thailand. Apart from these, this
issue also shares the opinions and perspectives from the
Managing Director of Cyber SM Company Limited, who is a
specialist in the printing industry with extensive experience,
concerning the future of Thailand’s printing industry after
entering the AEC.

From the quite heavy stories, now comes the light stories
about NEVIA Sparkling Night, which was a thank you party
that C.A.S. Paper exclusively organized for customers, the
GHS Sales PK Contest, which was a creative competition
involving strategy and sales from various departments in
Gold Hua Sueng Mill (GHS, the manufacturing factory of
NEVIA Plus Art Card), as well as many more activities
awaiting to be told. “Hobby Club” will take you to admire the
natural beauty of Ha Long Bay in Vietnam that is considered
to be a world natural heritage. NEVIA NEWS wishes everyone
to enjoy counting down towards the AEC, and until we meet

again next year!
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Countdown to AEC
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Asean Economic Community Offers Major Benefits - If
Decisively Managed

If all goes well the Asean Economic Community (AEC) 2015
could generate 14 million jobs by 2025 and improve the
livelihood of 600 million people across all 10 Asean member
states, a recent joint study by the International Labour
Organization (ILO) and Asian Development Bank (ADB) has
concluded.

“The success of the Asean Economic Community lies
on decisive actions taken by its member states,” said Arjun
Goswami, ADB’s director of regional economic integration
at the launch of the study in Jakarta recently, while also
highlighting the possibility of Indonesia taking a leadership
role as the largest country and economy in the region.

The Asean Economic Community, is a single region
“‘common market” and production base which is envisioned
to be established by end of 2015 for the citizens of Asean
member states. The Asean Economic Community will lead
to a freer flow of goods, services, investment and skilled
labour across the region.
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Asean Labour Productivity

The joint ILO and ADB study, Asean community 2015 :
Managing integration for better jobs and shared prosperity
found that opportunities for growth and prosperity are
likely to result, but the challenge is to ensure that growth
is inclusive and prosperity is shared.

The report provides an overview of recent economic
and labour market trends in Asean using official national
and international sources and examines the impact of the
AEC on labour markets through model simulations and
empirical and policy analyses. The result is evidence-based
policy recommendations aimed at fostering better jobs and
inclusive and balanced growth.

It also highlights key priorities to address the challenges
and opportunities of the Asean Economic Community in
terms of strengthening regional cooperation mechanisms,
facilitating structural change, improving job quality, enhancing
skills development, boosting productivity and wages, as
well as managing labour migration.
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How Effective are Governments in Asean

In 2013 Asean’s total gross domestic product (GDP)
stood at US$2.4 trillion, representing about 3.3 percent of
the world’s economy, with a labour force of some 300 million
people.Asean also shows signs of a rapidly growing middle
class. Between 1991 and 2013 about 83 million workers
joined the ranks of the middle class, while the total is expected
to reach 144 million by 2017.

The good news is that the Asean Economic Community
could raise the GDP of the region as a whole to 7.1 percent
by 2025, but that while it will create jobs, it will also destroy
others. Sectors likely to grow in most countries by 2025
following the implementation of the Asean Economic
Community are trade, transportation, and construction, with
the overall net job gain put at 14 million, with gains being
uneven, varying by country, sectors, and gender.

Despite the positive projection there are several major
concerns relating to the workforce in Asean following the
formation of the theAsean Economic Community. Currently
40 percent of workers are categorised as low-income workers,
mostly employed in the agriculture sector. There is also 13
percent total youth unemployment across the region.

There will also be different demands for workers of different
skill levels than presently. Currently 41 per cent of workers
are employed in high-skill jobs, 22 percent in medium-skill

jobs, and 24 percent in low-skilled jobs.
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10 STRATEGIES to help SMEs
enter the AEC market
like second to none

.
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Department of Industrial Promotion, Ministry of Industry

has proposed the following 10 strategies to help SMEs
entrepreneurs compete in the AEC area strongly.

STRATEGY 1 “Select the country to approach the market”:
A target market that correlates to your core product should
be chosen to reduce the risk of not being able to sell the

product.

STRATEGY 2 “Buy and test the product from the target
country”: Entrepreneurs should experience using the products
of the same category to the product that will be sold in the
target country in order to understand the advantages and
disadvantages of those products. Moreover, this strategy
can be a method to improve the product that will be sold to

have more differentiation from the competitors’ products.

STRATEGY 3 “Understand the regulations of the target
country”: Thoroughly prepare relevant information or study
the procedures will save you time and cost in delivering the

products to for marketing purposes.
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STRATEGY 4 “Initiate using English in the company”:
Entrepreneurs should encourage company personnel to
use English in both internal and external communication to
facilitate convenience in international business relations that

require English to be the intermediary language.

STRATEGY 5 “Develop and source personnel that can
speak the target country’s language”: Although English is
used as the primary language in international communication,
however if we have personnel who can communicate with
customers or trade partners in the target country’s language,
it will be very useful when making deals, negotiating or

developing relations.

STRATEGY 6 “Watch TV and movies from the target
country’s media” TV series or movies of the particular
countries that were made will assist us in learning the
consumer behavior more deeply than only studying from

research reports.

STRATEGY 7 “Travel to the target country”: Travelling
opens up opportunities for you to connect to prospective
business partners. It is vital to have your product with you
every time when travelling to meet business partners in order

to test the market in the target customers group.

STRATEGY 8 “Familiarize with the media in the target
country”: Choose suitable media to execute advertising and
public relations to reach and focus towards the target group

of the product effectively.

STRATEGY 9 “Use Cyber Marketing”: Cyber marketing
increases the channel to directly communicate with customers,
and can grow the number of customers as well. It is also
considered to be an advertising channel that can save high

expenses.

STRATEGY 10 “Understand the culture in generating
business in the target country”: Since the culture of each
country are different, each should be acknowledged
thoroughly to prevent misunderstandings or mistakes which
may impact business relations.

Create by smethailandclub.com
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Facts about AEC that you should know...
Per Capita Income, Age Proportions,
Demographic Structure of AEC

Member Countries
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In this edition of Think Tank, we would like to share with

you some basic information about per capita income, age
proportions, and demographic structure of AEC member
nations before we finally enter the AEC.

The demographic structure, per capita income, and age
of population of AEC Community are all highly crucial when
it comes to market and investment planning. The overall
population of AEC Community is approximately 600 million,
or about 10 percent of world’s population. And the member
country having the largest population is Indonesia whose
population makes up around 41 percent of the entire AEC
population.
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Age and Demographic Structures of AEC Member Countries

AEC member countries are generally similar to one
another. Most of its population mainly consists of youth and
working group (age between 15-64 years). The population
size of the working group takes up about 70 percent of the
entire ASEAN population, which holds statistical significance
in terms of exportation of Thai entrepreneurs.

In other words, the working population is considered to
be a consumer group with high purchasing power and is
more open up to new products. What’s more, this particular
group can also respond to marketing strategies quite well.
Hence, products that will attract this group of customers in
AEC market must be interesting and original like automobiles,
computers, electrical appliances, electronic products, and
other unique products that will grab customer interests to
wanting to try the product.

Annual Per Capita Income is also another important factor as
it helps to indicate the buying power of that country

Singapore and Brunei are considered as the top two
countries with high level of income. This suggests that the
consumers in both countries have high buying power, which
is why the majority of their population tends to buy foreign
brand products. Meanwhile, Malaysia is marked as a country
with medium-high level of income. Since the majority of
Malaysian consumers are working-aged group, information
technology is considered to be their top priority. This can
be seen from their high spending in this type of product
comparing to other expenses. What's more, the demands
of instant food and ready-to-eat food products are also on
the rise due to the rushing lifestyle of Malaysian people. As
for Indonesia, the Philippines, and Laos, these countries are
marked as countries of low-medium income level whereas
Cambodia and Myanmar are marked as low-income countries.
Hence, the consumers from these countries have low buying
power and do not prefer expensive imported goods. CLMV
group, in particular, which consists of Cambodia, Laos,
Myanmar, and Vietnam, are major export markets that Thai
entrepreneurs should be mainly focusing on as it is still new
and the competition level is quite low. It is recommended that
low price products should be exported in order to penetrate
these emerging markets as Thai products are already popular
among consumers from these countries because of its good

quality and affordable price.
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it. Product in GASMA Print 201
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Organized on 24" - 27" September, GASMA Print 2014 was

an event that gathered\iraders of printing materials and tools
ASEAN Borderless Solutions’Wder to

\ 7
\\ d// under the concept r
/

support the opening of AEC marKket in next year. The event aims

to encourage the creation of trading opportunities for products’
manufacturers and distributors, and present solutions for traders in
various areas of the ASEAN printing industry, which is considered
as amechanism to allow Thailand to ultimately become a business

center for materials, tools and technologies in printing within L

la-ioonviogudniudsinAinina _, : V
» Hdouwauvnudunoiréoy i '

« ToinAlulagivuadlunswaniwolkkiin
services and the country’s rules and regulations support UAUTUNNEuEnEolRR
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= 31230 ¥
the region. Moreover, Thailand has a geographic location that is

suitable to become a base for printing houses or printing-related

investment in printing as well. . Qaaﬂﬁur:iaavmwua:é‘uuoméau
In this event, C.A.S. Paper collaborated with APP, a leading B dqmn"m:l}']ua:mm DEE MAX L
OulinennigansinoRluidusunsty <
riodulondoulia:yiEiu
« Dee Max [nSUN1SSUSOUIN

an0udludnuransiia:
on safety towards health and not harming the environment. inAlulagikads:inAlng

paper manufacturer, to showcase products under the theme of
“APP Products by CAS Paper”. FOO PAK paper was launched,

which is a contemporary paper for food products that focuses

Furthermore, various brands that are distributed in Thailand
were exhibited as well, namely “NEVIA Sparkling”, “Golden Coin

double-sided art card paper”, “NEVIA Plus”, “Hikote”, “Impression

susavaArunmwlag

Lux eye-preservation paper”, “IK white card paper” and “IK bond

paper’. Customers and event participants have shown great

interest in and enquired the product details in great extent. Apart ' ' KTR zazagouneoe SGS

By Techniclogy 56 Korea Co, Ltd.

from these, a question & answer challenge was hosted by pretty

150 9001/2008 B0 L0

MCs and a variety of awards were given for those who answered

the questions correctly. S AtinuuTnny : 182A 1 NUUIRSTYSIBNS 122NN3000U IFAAINS NSVINW 10120
{ : 02-674-8405-6, 02-212-9494 Fax : 02-672-6001 e-mail : CAS-MKT@cas-group.com
@ : www.cas-group.com
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Out of Register Printing

[ne sA.AS.051yY Kryduane
By Assoc. Prof. Dr. Aran Hansuebsai

Out of Register Printing Problem Out of Register can be
considered as a typical printing problem as it often occurs during
printing process due to imprecise printing registration of colors. It is
said that human eyes cannot distinguish colors if the distance between
each color is below 0.12 mm (as per printing standard ISO 12647-2).
However, if such distance is above 0.12 mm, our eyes will be able to
detect certain flaws such as blurry edges, color distortion, elaborate
details of the image missing, etc. This phenomenon is called “Out
of Register”, or what some may refer to as “Fuzziness”. This can be
checked from the Register Marking which is indicated at the corner
and on the side of the printing plate of each color as shown in Image 1.

In Image 2, a sample of “out of register” printing is displayed.

sU 1 ModiindesnuusTaines

Image1 A sample of Register Mark
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Image 2 “Out of Register” Printing of which fuzziness and distortion of colors can be visibly detected.

Causes of the Problem

“Out of Register”, or fuzziness, can be caused by various reasons
namely paper stretch and loose gripper within the printing unit, resulting
in doubling of the image or screen dots. This also includes inaccurate
paper loading and uneven plate cylinder underlay of each printing
unit, causing non-standard printing image size.

Paper stretch is the simplest excuse. It is caused by excessive
water feed during dampening process, allowing certain amount of
moisture to be transferred onto blanket cylinder and printing paper,
respectively. Once fibers within the paper absorbed moisture, it will swell
up and expand, causing the paper to stretch. This will lead to inaccurate
image transfer of the printing unit and resulting in blurred image.

Paper stretch can also be caused by excessive pressure while it
is being pressed between impression cylinder and blanket cylinder.
In this case, the paper will expand in a fan-liked shape, meaning
that it will stretch towards the edge, resulting in inconsistent colors
overlap between the top and bottom portions of the paper.

Loose gripper is another cause of “Out of Register”. This can be
noticed from improper loading angle of printing paper, which is why
constant observation is needed. The characteristics of fuzziness in
this case also differ from the fuzziness caused by paper stretch.

Plate cylinder underlay or blanket of each printing unit is also
another major cause of this printing problem as it can lead to
inconsistent image size between each printing unit. For instance, an
excessive underlay of plate cylinder will cause the image on blanket
cylinder to shrink whereas excessive blanket will result in an enlarging
image on blanket cylinder.

As you can see, the problem of “Out of Register” (technical
term), or fuzziness, can derive from various causes. Hence, it is
recommended that one should accurately analyze its cause by first
considering the size of printed paper to see whether or not it has

been stretched. If not, then the next factor can be considered.
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Forecasting the printing business after theAEC
In this issue of NEVIA NEWS, we are joined with Mr. Songsit Horvijitr, Managing

Director of Cyber SM (Thai) Company Limited, who is a distributor of printing machines

and post-press machines by being an agent of RYOBI MHI (small offset printing

machines), MITSUBISHI (medium-large printing machines), and Horizon (post-press

Q&Q : Quick and Qualitity
U§ﬂ’]S\]’1UF]fUﬂ’1W 12:S0MISO
Provides quality and quick services

machines). Cyber SM Co., Ltd. is considered to be a full-function distributor of industrial
printing machines, ranging from small printing machines of 15"x20” to 32"x44”, to
post-press machines such as 3-sided cutting machines, folding machines, binding

machines for stitching and gluing, and pressing machines that are suitable for publications

- Lin and packages. Equipped with extensive experience in the printing industry, Mr. Songsit
ANUNSYANS HWoJdYMS

. . 2 = o shares with us interesting insights about Thai printing industry after entering the AEC.
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“Thai printing has experienced a successive progress in development. People in the
Mr. Songsit Horvijitr, Managing
Director of Cyber SM (Thai) Company Limited

printing industry have never stopped enhancing various skills and technologies, namely

purchasing and improving printing machines and post-press machines to always become

modern. Thus, the quality of Thai printing is of international standard, which can be
measured from the fact that Thai print works have won numerous international printing
awards. In this year, Thai prints have unprecedentedly won many awards at the Asian

Uad§sﬁ0nﬁsWUWHa“a AEC Print Awards 2014, in which a number of competing countries have participated including

Ad A ¢ o X o a £ aa oo o < = o v China Japan and Singapore. Therefore, after joing the AEC, the Thai printing industry
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i  a | : i o o - d o oo the benefit from price competition that do not have quality because Thai labour costs
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o 4 o o o« ~ od ¥ A A e & A vy = are not advantangeous. Furthermore, various machines and tools relating to printing
ARUILLATDIANTIIRIVEATIUNITHNITWHNNATLIIATAIUALATDINNNIUIALANAD 15"x20" AUnd

T VI A e 4 A o g 4 o S T 2 are expected to grow continuously due to the buying power from the Indochina group
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42, A z o A v oy 4 X o that must expand substantially. As for the printing group that is expected to have the
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(For those interested in printing machines and post-press machines, please contact
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nmanndzadinsagluninigiuaina lasdaldainnisiinasunmsiunsasaulnaaiuisaniineda

A o e ' =1 ST v o Wy > o e-mail : cybersm751@csloxinfo.com)
FINWHNWHINHBINANYTZNne IG]EILQW’]JL%‘]J% aﬂWNWWLVIEIﬁ’]N'ﬁﬂﬂ’J’ﬁWG’JavLﬂN’]ﬂLﬂuﬂiza(ﬂﬂﬂi CRIANENAY

H v H v
Asian Print Awards 2014 Taafidszimeandnuzedusnnanesinns au giu uasfealds auiu nasan

U a a I 4‘ a ' %4 a c:ll 1 W v & @
N AEC qmamnswmmmﬂm azfiaaudsluFasnunanssauniiian usazladldszlodinanny
] Q. dl |V = dl 1 ) v =1 dl >3 & | ld‘
wrvdusianflddasiguniw tasaneusdludszinalnalailduFoy uazieasdnsuasgilnsoisneg 7
Lﬁﬂaﬁ’Uﬂﬁﬁmﬁmmwws;naéhashwiaLﬁa\amﬂLLi\ieﬁamﬂﬂfojmSuiﬂﬁuﬁé’ﬂ&'awmﬁé’aﬁﬂum AU
1 a ra’ 1 a o a a 4' > @ 1 % & a! Y al
nanmIRaRaIaazidnsmaaiydulanniigadeaadunguussaiom Sﬁmmmduﬂmiu AEC
fenafianndaeniage”
A v A cyL. @ P v = A YA aw & = Gecs
EWARUANATDIANA LAZLATDIANTHAINTANN Ansagauanlan vSEmlouad wadn (lna) a1
In3 : 02-675-1080-3 wnnet : 02-675-1084 e-mail : cybersm751@csloxinfo.com)

NEVIANEWS 17




WWAQIA:IKUNYAIANS:QNYIIUUASUINRS
shulsnia:s1wIdudTuds:inANYRIASU
NIsSusoVATUNWIUNASTIU 1SO9001:2008

in§ouriIdu (Binding Machine)
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Night Party” lnsfigasgswa a1313aulsait naanmaginms uem

a & o @ &) 1 U [ 1 )
ai.18.104. hias ana wudszsunatinauniusaeidunienig
TuTuwnWauai 21 Favinan 2557 A HIUNT 04 HadnIngs Tu 3
lsousn duiilag nganw (W Bangkok)

Tusruadenans fimadadadianisuansgaadonis NEVIA
Sparkling Show aNAULLEY & #ail a1ns18A1s Thailand Got
Talent wazl@3uLigsAain Mr.Chih Ming Ma President a1nls9914
Inad 8an whed (senundanszanwania Milvgiiigalulan)
ﬂa'w’nauqm@lnﬁwﬁiﬁmﬁ&'au%’uLLazaﬁuaguwﬁmﬁmSﬁﬂizmw
815a NEVIA wSaunuinialsenudsldldanudulatenisuin
uaznIRTIREaUAMMWIRIlTsUNTEMHIEAUlan

uananmatinuanuiulaluaaniwudedl “Sparkling Mini
Concert” aNAWAIYUINIDT HIFTNFETT LAZANHNAALWA
Malun TINNINTUITMANATI9TA Mr. & Miss Sparkling 310
v 1 lﬂl 1 L2 v Vv > < dl o L3 I
dmauiudeildiihiuaamdinusnniga awu 2 eda i
£ d' [ % a v a . [ a
Tnsfivnlsonasiasans) Hasanaain wazdeiimaduneiailued
I#sulnsvienidfanaadunegs 327 41uu 10 9193adeussenne

< o A oA & A
malunmasludeanuaynawu Judu Duateis

C.A.S. Paper Company Limited in collaboration with Gold East
Paper Mill in China have organized a special thank you party for
customers of the printing company, and also launched a rebrand
of NEVIA Artpaper to be NEVIA Sparkling, under the event name
of “NEVIA Sparkling Night Party”. Mr. Surapol Dararattanaroj,
Managing Director of C.A.S. Paper Co, Ltd. delivered a formal
welcome speech on Thursday 21% August 2014 at the Great
Room, 3" Floor at W Bangkok Hotel.

In the party, a spectacular grand opening of the NEVIA
Sparkling Show was performed by Sang See Silp group from
Thailand’s Got Talent, and an honorary guest Mr. Chih Ming Ma,
President of Gold East Paper Mill (the largest manufacturer of art
paper in the world), delivered a thank you speech for customers
who welcomed and supported NEVIA art paper products, along
with ensuring the confidence of the paper mill’s production and
quality inspection in a world-class standard.

Beside from guaranteeing confidence in the quality, the
event also includes a “Sparkling Mini Concert” from Sincharoen
Brothers to add a touch of the party’s joyful vibe, and an award
announcement for “Mr. & Miss Sparkling” as 2 best dressed
participants who dressed accordingly to the event’s concept.
The 2 winners were rewarded with Dara Suite Room vouchers at
Cape Dara Resort Pattaya. Nevertheless, the party also hosted

a lucky draw for 10 Samsung 32-inch Digital TVs, in which the

uSEn ans 1os AouU 911A
. d10nuuvTe : 1avi 1 0.1981Ys1UNS IVaIIIARU IVAanNs NsJinwet 10120
Tel. 02-210-8888 (10 3056-8 Fax. 02-210-8809

party was full of blissful and radiant atmosphere.
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Customer appreciation in Weifang
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OnJune 13,2014, Qingdao Domestic Cultural Paper and Shandong

Guangyuan Pulp Paper Company held a product promotion

roadshow at Weifang International Financial Centre. There were

about 100 delegates from more than 70 printing and packaging

enterprises from Weifang participated in the roadshow to promote

GHS and other factories' related products and paper properties as

well as related printing technology exchange. GHS also used this

‘ opportunity to introduce ABA, high grammage woodfree, premium

ivory paper and other products. The roadshow and its participants

received a favorable critic, this active promotion played a positive

role that would enhance our products, Company's visibility and

market share.
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JlU GHS Sales PK Contest

GHS Sales
PK Contest

On July 5"", when World Cup in Brazil was carried out in full

swing,our own World Cup-GHS Sales PK Contest, administered
under Management Department, also had a grand opening. Each
participant team presented their achievements, international
Trading Department versus Marketing Department, High
grammage Woodfree Domestic International Sales Department,
America Region versus Hangzhou Area, Europe Region versus
Shanghai Area were the wonderful PK in the contest.

International Trading Department selected their top players
to participate in the contest where each participant made a
meticulous preparations against the first half year of the market
conditions, as well as the results achieved by the work carried
out in a detailed analysis and exposition.

Our first PK participant was Steve, he presented the first half
year overall performance of various kinds of paper of international
Trading Deparment, new implementation methods for problems
occurred, and new ideas for detailed report, although the result
was regrettably negative, but the new high sales record for Q2
South African Thermal Sales as well as his humorous language
were still the highlights of the report.

The next PK worth congratulated for their good performances
were High grammage Woodfree PK versus European region PK,
Tony and David used team strategy and tactics layout to illustrate
how their performance increased steady in Q1 & Q2 despite the
crises encoutered. Those Two Titans live performance won the
favor of the judges and beat their opponents.

International Trading Department is a very passionate team
that is similar to the passion of Brazillian World Cup and they
will certainly bring this passion into their work, thus, there will be
definitely more exciting and force performance in Q3 and Q4 as

Chief Tsai said “We look forward to that success kick”
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SKETCH PAPER

Virgin Pulp

The GHS Sketch Paper is produced by virgin pulp to ensure the
paper with stable quality. The paper let painters produce best
drawing with their creativity and imagination.

High Bulk

The GHS Sketch Paper has good bulk which can be made as
sketch book or drawing book by paper convertors.

Excellent Textured Surface

The GHS Sketch Paper has excellent clean and textured surface
where the pictures are more vivid, natural and stereoscopic by
drawing pencils.

Easy for Erase

The drawing dots / lines / pictures can be cleaned repeatable
easily by erasers.

Applications:

1. Drawing by Pencil / Coloured Pencil / Charcoal Stick / Crayon
2. Suitable for both professionals and school students
Specification:

Shade: White / Natural White, Product Range: 100/110/135gsm
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“Bird Blocking Business” - A High-Earning Business That Shouldn’t Be Overlooked
& Highly Demanded Among Tall Buildings
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k. It seems that bird manure is becoming a more serious

2 concern for office buildings today. To begin with, it’s not
a pretty sight to see. It opens door to a new business
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Zaul Sheal - was experiencing bird flu outbreak and the public became

S o . e P == - more concerned about the threats these flying animals

I 4 I 4 A o oA a a o A v A o @ a o - e “ ”
> may cause, which sparked an idea for “Mr. Peerapon
an' I ﬂOS Sn. IU I Ues Lfm‘wﬂ 9 Hpwau u:mmaww 1@ alamakuzsindIusen mmmauaﬂmmmmemm Hay 80% Lﬂummi ARG \% ; p pong
v ad 1 a v a . . .
> of wanting to start his own business. He came across a
FINNIIDAANANIENUADRILINADNANNATNARN 114913 Product mui%ma%ﬂuiunmqu Lo . S o N ting to start

L . S o X A a [ | I . .
ﬂ UJlu U St U Ui OWW Convention TedaduiingainaaIv lasfansinwsusenaiu 1maaﬂmmLmuLﬂuigwu\mm‘lﬁ'lﬂgﬂmwﬂmn‘nmﬂmn%‘u product called filament gel. He later decided to purchase

its copyrights and import the product into the country.
nUS INFI9&AsS119a etk Tkt Rt
11»1LmQﬂm'ﬂvl,ma\‘imﬂmmﬁw WNSIZNNTHIYIN MRS UL RIS

HADERA PAPER & APP PnauDiAdesile uaziedoeinslu nitele (Ningbo Zhonghua e applied, layers of thin and sticky fibers will form. When
Paper) Wanansetaas Inda Bad (GEP) wasWandmun the birds stepped into this sticky web, it will make them

wannagriiaan Inaa &2 119 (GHS) Teamldsuanuaula _ feel uncomfortable as if something was caught around
(Huadiennn W % e : A its legs and will eventually drive them away. The best

v o Y - 4 o Xo o . . .
RLIENTIYPAMUNMIAFANTTAHNTIAITIUER UANIINUENH luawendununaziiaualuzuunaug waidunaidanina

AMIULEUDlTIIUANY laaazilsauanEueundlseIuae This particular gel contains special properties. Once

Isarael convention.

part is that it is harmless to the birds as it will naturally

. . . dissolve away. This gel can last as long as 2-3 years
The Product Convention heldonJune 9" in Tel Avivwas ; i ;
and can withstand temperature as high as 150°C. It can
attended by Paper industry professionals from all over Isarael, , ,
APP g . troduct - also be applied on external areas exposed to sunlight.”
resented overview introduction of the compan
P . . pany About 80 percent of the company’s clients are buildings
as well as APP protection effort on the environment ] _
vl . . . . and offices that are mostly based in Bangkok. However,
50% 139 Tninn : | to the audiences in the meeting, the presentation was , 7
. . the number is currently rising in rural areas. Hence,
represented by various mills on behalf of each plants’ 81, chic 19 offer a wiler rangesafproducEiwill only
characteristics, size of machines and equipment in Ningbo, === i i b b i
elp to gain larger customer base. In the future, new

Gold East’s annual production, and Gold Huasheng

_ . _ ‘ solutions can be expected in order to offer other alternatives
diversity’s products, all of them left deep impression to ; It : :
for clients who resent killing as it may disrupt the

CEEREERER RN

the audiences.

% i ; e : .--'um ecological balance of nature.
*,._ = ' K H[HI =3
€ Orﬂme(wm anag g =)
: b
24 NEVIANEWS ‘f‘.




Ly -y) == v 020 2

"Halong Bay" Natural World Heritage - =
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In this edition of Hobby Club, we take you a bit farther
away but still within the Indo-China Region. A Place Known
as "Natural World Heritage".

Halong Bay is part of the Gulf of Tonkin that lies fo
the north of Vietnam next to the border connecting to
China. Covering a total area of 1,500 square Kilometers,
Halong Bay strefches by about 120 Kilometers and s
situated about 170 Kilometers to the east of Hanoi. The
bay is called "Vinh #a Long" in Vietnam meaning “Bay
of the Descending Dragons". Legends told that long time
ago when the Vietnamese were batfling the invading
Chinese Army, the gods from heaven sent them an army
of dragons to help the Vietnamese defend their land.
The dragons descended into the deep sea where Halong
pay (s currently situated and began spitting out jewels
and fade which later formed various islands and [slets
throughout the area to form a fortress against the
invaders. The Vietnamese were able fo keep their land
safe and later form what is now the country of Vietnam.
Some myths even mentioned a legendary creature Known
as Tarasque, which is believed to be living at the bottom
of the bay.

Due to its natural beauty and abundance, Halong bay
was listed as a World Heritage Site by UNESCO in 1994. You
can reach Halong Bay from Hanoi by first taking a 3.5-hour
bus ride. once dropped off at Halong Bus Station which
is 160 Kilometers away from Hanof, you take a 15-minute
walk to Halong Bay port. Then, take a boat to a Ferry
Station which will take you to Cat Ba Island. Or, you can

take a bus from Hanoi to Hai Phong and then walk to the

port which s about 10 minutes away. There you will find
a hydrofoil boat fo take you to Cat Ba Island, which will
take about 2 hours.
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Scientists have recently invented a new Nano generator
to be installed in mobile phones or used as a mobile phone
case to convert vibration energy for battery recharge.

Scientists from Sun Yat-Sen University, University of
Wisconsin-Madison, and University of Minnesota Duluth have
jointly invented a kinetic-energy based device made from
soft mesoporus polymer material attached with thin electrical
pads. This flexible material can be attached on our skin and
handbag where it can harvest energy from vibration force to
recharge our mobile phone.

This newly invented Nanogenerator uses piezoelectric
material, a type of ceramic that can generate a type of
voltage called “Polyvinylidene fluoride”, or “PVDF”, when
received mechanical force. By adding zinc oxide particles
into “PVDF”, the scientists managed to harvest energy from
vibration force. This recent discovery can not only be applied

in communication technology but also among large industries.
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